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ɋɬɚɬɶɹ ɩɨɫɜɹɳɟɧɚ ɢɫɫɥɟɞɨɜɚɧɢɸ ɜɟɪɛɚɥɶɧɵɯ ɢ ɧɟɜɟɪɛɚɥɶɧɵɯ ɫɪɟɞɫɬɜ ɜ 

ɧɟɦɟɰɤɨɣ ɫɟɤɫɢɫɬɫɤɨɣ ɪɟɤɥɚɦɟ, ɜ ɤɨɬɨɪɨɣ ɱɚɫɬɨ ɢɫɩɨɥɶɡɭɸɬɫɹ ɞɜɭɫɦɵɫɥɟɧɧɵɟ 

ɫɥɨɝɚɧɵ. Ⱦɜɭɫɦɵɫɥɟɧɧɨɫɬɶ ɫɨɡɞɚёɬɫɹ ɫ ɩɨɦɨɳɶɸ ɨɬɫɵɥɤɢ ɚɞɪɟɫɚɬɚ ɤ ɧɟɜɟɪ-

ɛɚɥɶɧɵɦ ɫɪɟɞɫɬɜɚɦ, ɩɪɟɞɫɬɚɜɥɹɸɳɢɯ ɠɟɧɳɢɧɭ ɥɢɛɨ ɤɚɤ ɫɟɤɫ-ɬɨɜɚɪ, ɥɢɛɨ ɤɚɤ 

ɫɭɳɟɫɬɜɨ ɧɟɪɚɜɧɨɟ ɩɨ ɢɧɬɟɥɥɟɤɬɭ ɦɭɠɱɢɧɟ.   
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REPRESENTATION OF SEXISM IN THE MODERN GERMAN-

SPEAKING ADVERTISEMENT 

The article is devoted to the study of verbal and nonverbal means in the German 

sexism advertisement where ambiguous slogans are often used. The ambiguity is 

achieved by addressing to nonverbal means representing a female either as sex prod-

uct or as a creature unequal in intellect with a male. 
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ȿɠɟɞɧɟɜɧɨ ɩɨ ɞɨɪɨɝɟ ɧɚ ɪɚɛɨɬɭ ɫ ɪɟɤɥɚɦɧɵɯ ɳɢɬɨɜ, ɞɨɦɚ ɫ ɷɤɪɚɧɚ ɬɟɥɟɜɢ-

ɡɨɪɚ ɢɥɢ ɫ ɨɛɥɨɠɟɤ ɦɨɞɧɵɯ ɠɭɪɧɚɥɨɜ, ɪɟɤɥɚɦɢɪɭɸɳɢɯ ɪɚɡɥɢɱɧɵɟ ɬɨɜɚɪɵ, ɧɚ 

ɧɚɫ ɫɦɨɬɪɹɬ ɤɪɚɫɢɜɵɟ ɦɨɞɟɥɢ. ɗɤɫɩɥɢɰɢɬɧɨ ɨɧɢ ɩɨɤɚɡɵɜɚɸɬ ɧɚɦ ɫɜɨɣ, ɧɢɱɟɝɨ 

ɧɟ ɢɦɟɸɳɢɣ ɨɛɳɟɝɨ ɫ ɧɚɲɟɣ ɞɟɣɫɬɜɢɬɟɥɶɧɨɫɬɶɸ, ɦɢɪ, ɜ ɤɨɬɨɪɨɦ ɜɫɟ ɦɨɥɨɞɵ, 

ɡɞɨɪɨɜɵ, ɤɪɚɫɢɜɵ ɢ ɫɱɚɫɬɥɢɜɵ. ɂɦɩɥɢɰɢɬɧɨ ɷɬɢ ɤɪɚɫɢɜɵɟ ɥɸɞɢ ɜ ɤɚɤɨɦ-ɬɨ 

ɫɦɵɫɥɟ ɩɪɟɞɩɢɫɵɜɚɸɬ ɧɚɦ, ɤɚɤ ɩɪɚɜɢɥɶɧɨ ɧɚɞɨ ɠɢɬɶ: ɱɬɨ ɟɫɬɶ, ɤɚɤ ɨɞɟɜɚɬɶɫɹ ɢ 

ɤɚɤ ɜɟɫɬɢ ɫɟɛɹ ɜ ɪɚɡɥɢɱɧɵɯ ɫɢɬɭɚɰɢɹɯ.  Ʉɪɨɦɟ ɷɬɨɝɨ, ɪɟɤɥɚɦɚ ɫɨɡɞɚёɬ ɨɛɪɚɡ 

ɢɞɟɚɥɶɧɨɝɨ ɱɟɥɨɜɟɤɚ – ɢɞɟɚɥɶɧɨɝɨ ɦɭɠɱɢɧɭ ɢ ɢɞɟɚɥɶɧɭɸ ɠɟɧɳɢɧɭ – ɢ ɞɟɦɨɧ-

ɫɬɪɢɪɭɟɬ ɢɞɟɚɥɶɧɵɟ ɨɬɧɨɲɟɧɢɹ ɦɟɠɞɭ ɧɢɦɢ. ɋɨɝɥɚɫɧɨ ɷɬɢɦ ɩɪɟɞɫɬɚɜɥɟɧɢɹɦ, 

ɠɟɧɳɢɧɚ ɞɨɥɠɧɚ ɛɵɬɶ ɤɪɚɫɢɜɨɣ, ɦɨɥɨɞɨɣ ɢ ɫɟɤɫɚɩɢɥɶɧɨɣ. Ɉɞɧɢ ɫɱɢɬɚɸɬ ɬɚɤɭɸ 

ɪɟɤɥɚɦɭ ɷɪɨɬɢɱɧɨɣ, ɱɭɜɫɬɜɟɧɧɨɣ, ɫɨɛɥɚɡɧɢɬɟɥɶɧɨɣ; ɞɪɭɝɢɟ – ɩɨɲɥɨɣ, ɛɟɡɜɤɭɫ-

ɧɨɣ, ɫɟɤɫɢɫɬɫɤɨɣ.  

Ɍɨ, ɱɬɨ ɪɟɤɥɚɦɚ ɞɨɥɠɧɚ ɛɵɬɶ ɹɪɤɨɣ, ɧɟɨɛɵɱɧɨɣ, ɩɪɢɜɥɟɤɚɸɳɟɣ ɜɧɢɦɚɧɢɟ ɢ 

ɡɚɩɨɦɢɧɚɸɳɟɣɫɹ – ɨɛɳɟɩɪɢɡɧɚɧɧɵɣ ɮɚɤɬ. Ɉɧɚ ɦɨɠɟɬ ɭɞɢɜɥɹɬɶ, ɩɪɨɜɨɰɢɪɨɜɚɬɶ 

ɢɥɢ ɞɚɠɟ ɲɨɤɢɪɨɜɚɬɶ. ɋɟɤɫɢɡɦ ɤɚɤ ɩɪɢɦɢɬɢɜɧɨɟ ɫɪɟɞɫɬɜɨ ɞɥɹ ɩɪɢɜɥɟɱɟɧɢɹ 

ɜɧɢɦɚɧɢɹ ɩɨɬɪɟɛɢɬɟɥɟɣ ɹɜɥɹɟɬɫɹ ɜ ɞɚɧɧɨɦ ɫɥɭɱɚɟ ɫɚɦɵɦ ɷɮɮɟɤɬɢɜɧɵɦ. Ɉɞɧɚɤɨ 

ɫɟɤɫɢɡɦ ɜ ɪɟɤɥɚɦɟ ɯɨɪɨɲɨ «ɭɩɚɤɨɜɚɧ» ɢ «ɫɩɪɹɬɚɧ». «Ɋɚɫɩɚɤɨɜɚɬɶ» ɟɝɨ, ɬ.ɟ. ɜɵ-

ɹɜɢɬɶ ɜɟɪɛɚɥɶɧɵɟ ɢ ɧɟɜɟɪɛɚɥɶɧɵɟ ɫɪɟɞɫɬɜɚ ɜ ɧɟɦɟɰɤɨɣ ɫɟɤɫɢɫɬɫɤɨɣ ɪɟɤɥɚɦɟ 

ɹɜɥɹɟɬɫɹ ɰɟɥɶɸ ɧɚɲɟɝɨ ɢɫɫɥɟɞɨɜɚɧɢɹ.  

Ɉɞɧɚɤɨ ɧɟ ɤɚɠɞɭɸ ɪɟɤɥɚɦɭ, ɧɚ ɤɨɬɨɪɨɣ ɢɡɨɛɪɚɠɟɧɚ ɩɪɢɜɥɟɤɚɬɟɥɶɧɚɹ ɠɟɧ-

ɳɢɧɚ, ɦɨɠɧɨ ɧɚɡɜɚɬɶ ɫɟɤɫɢɫɬɫɤɨɣ. ɋ ɭɱёɬɨɦ ɷɬɨɣ ɨɫɨɛɟɧɧɨɫɬɢ ɦɵ ɛɚɡɢɪɭɟɦɫɹ 

ɧɚ ɨɩɪɟɞɟɥɟɧɢɢ, ɤɨɬɨɪɨɟ ɛɵɥɨ ɞɚɧɨ ɜ ɩɟɬɢɰɢɢ «Ɉɫɬɚɧɨɜɢɬɟ ɫɟɤɫɢɫɬɫɤɭɸ ɪɟɤɥɚ-

ɦɭ ɜ Ʌɟɣɩɰɢɝɟ»: «Sexistisch ist Werbung dann, wenn sie ein Geschlecht, meistens 

die Frau, in traditionell beschränkter Funktion, als sexuell verfügbares Wesen oder 

nur mit stereotypen Eigenschaften darstellt; wenn sie Körper oder Körperteile wie 

Hintern und Brüste als Blickfang einsetzt und so voyeuristische Instinkte bedient. Se-

xismus ist letztlich menschenverachtend» [Stoppt sexistische Werbung in Leipzig: Pe-

tition, 2012] – ɋɟɤɫɢɫɬɫɤɨɣ ɪɟɤɥɚɦɚ ɫɱɢɬɚɟɬɫɹ ɬɨɝɞɚ, ɤɨɝɞɚ ɧɚ ɧɟɣ ɨɞɢɧ ɢɡ ɩɨɥɨɜ, 



ɱɚɳɟ ɜɫɟɝɨ ɷɬɨ ɠɟɧɳɢɧɚ, ɢɡɨɛɪɚɠɚɟɬɫɹ ɜ ɬɪɚɞɢɰɢɨɧɧɨ ɨɝɪɚɧɢɱɟɧɧɨɣ ɮɭɧɤɰɢɢ – 

ɤɚɤ ɫɟɤɫɭɚɥɶɧɨ ɞɨɫɬɭɩɧɨɟ ɢɥɢ ɫɬɟɪɢɨɬɢɩɢɡɢɪɨɜɚɧɧɨɟ ɫɭɳɟɫɬɜɨ; ɤɨɝɞɚ ɨɧɚ ɫɜɨё 

ɬɟɥɨ ɢɥɢ ɟɝɨ ɱɚɫɬɢ, ɬɚɤɢɟ, ɤɚɤ ɩɨɩɚ ɢ ɝɪɭɞɢ ɢɫɩɨɥɶɡɭɟɬ ɞɥɹ ɩɪɢɜɥɟɱɟɧɢɹ ɜɧɢɦɚ-

ɧɢɹ, ɢ ɬɚɤɢɦ ɨɛɪɚɡɨɦ ɫɥɭɠɢɬ ɞɥɹ ɭɞɨɜɥɟɬɜɨɪɟɧɢɹ ɜɭɚɣɟɪɢɫɬɢɱɟɫɤɢɯ ɢɧɫɬɢɧɤ-

ɬɨɜ. ɋɟɤɫɢɡɦ – ɷɬɨ ɩɪɟɡɪɟɧɢɟ ɤ ɱɟɥɨɜɟɤɭ (ɩɟɪɟɜɨɞ ɡɞɟɫɶ ɢ ɞɚɥɟɟ – ȼ.ɋ.). ɂɫɫɥɟ-

ɞɨɜɚɧɢɟ ɜɵɩɨɥɧɟɧɨ ɜ ɪɚɦɤɚɯ ɩɪɢɤɥɚɞɧɨɣ ɥɢɧɝɜɢɫɬɢɤɢ. Ɇɚɬɟɪɢɚɥɨɦ ɢɫɫɥɟɞɨɜɚ-

ɧɢɹ ɩɨɫɥɭɠɢɥɚ ɫɨɜɪɟɦɟɧɧɚɹ ɧɟɦɟɰɤɚɹ ɫɟɤɫɢɫɬɫɤɚɹ ɪɟɤɥɚɦɚ. ȼ ɤɚɱɟɫɬɜɟ ɩɪɢёɦɚ 

ɩɪɢ ɚɧɚɥɢɡɟ ɹɡɵɤɨɜɨɝɨ ɦɚɬɟɪɢɚɥɚ ɢɫɩɨɥɶɡɭɟɬɫɹ ɤɥɚɫɫɢɮɢɤɚɰɢɹ Ʉ. ɒɦɟɪɥɶ «Ɋɟ-

ɩɪɟɡɟɧɬɚɰɢɹ ɠɟɧɳɢɧ ɜ ɧɟɦɟɰɤɨɹɡɵɱɧɨɣ ɪɟɤɥɚɦɟ» [Schmerl, 1980]. 

     
1. Ʉ ɩɨɧɹɬɢɸ сексɢɡм 

ɋɨɝɥɚɫɧɨ «ɋɥɨɜɚɪɸ ɝɟɧɞɟɪɧɵɯ ɬɟɪɦɢɧɨɜ», ɫɟɤɫɢɡɦ – ɷɬɨ «ɢɞɟɨɥɨɝɢɹ ɢ 

ɩɪɚɤɬɢɤɚ ɞɢɫɤɪɢɦɢɧɚɰɢɢ ɥɸɞɟɣ ɩɨ ɩɪɢɡɧɚɤɭ ɩɨɥɚ, ɨɫɧɨɜɚɧɧɚɹ ɧɚ ɭɛɟɠɞɟɧɢɹɯ 

ɢɥɢ ɭɫɬɚɧɨɜɤɚɯ, ɜ ɫɨɨɬɜɟɬɫɬɜɢɢ ɫ ɤɨɬɨɪɵɦɢ ɦɭɠɱɢɧɚɦ ɢɥɢ ɠɟɧɳɢɧɚɦ ɦɨɝɭɬ 

ɛɵɬɶ ɩɪɢɩɢɫɚɧɵ ɨɩɪɟɞɟɥɟɧɧɵɟ ɤɚɱɟɫɬɜɚ» [ɋɥɨɜɚɪɶ ɝɟɧɞɟɪɧɵɯ ɬɟɪɦɢɧɨɜ, 2002, 

ɫ. 171]. Ⱦɪɭɝɢɦɢ ɫɥɨɜɚɦɢ, ɫɟɤɫɢɡɦ – ɷɬɨ ɝɟɧɞɟɪɧɚɹ (ɩɨɥɨɜɚɹ) ɞɢɫɤɪɢɦɢɧɚɰɢɹ. Ⱥ. 

Ɍɢɥɟ ɨɬɦɟɱɚɟɬ, ɱɬɨ ɩɟɪɜɨɧɚɱɚɥɶɧɨ ɩɨɧɹɬɢɟ «ɫɟɤɫɢɡɦ» ɛɵɥɨ ɜɜɟɞɟɧɨ ɜ 60-ɯ ɝɨ-

ɞɚɯ ɏɏ ɜɟɤɚ ɜ ɋɒȺ ɭɱɚɫɬɧɢɰɚɦɢ ɚɦɟɪɢɤɚɧɫɤɨɝɨ ɠɟɧɫɤɨɝɨ ɞɜɢɠɟɧɢɹ ɤɚɤ ɚɧɚ-

ɥɨɝ ɤ ɫɥɨɜɭ ɪɚɫɢɡɦ. ɇɟɫɤɨɥɶɤɨ ɥɟɬ ɫɩɭɫɬɹ ɨɧɨ ɩɨɹɜɥɹɟɬɫɹ ɜ ɥɟɤɫɢɤɨɧɟ ɧɟɦɟɰɤɢɯ 

ɮɟɦɢɧɢɫɬɨɤ, ɜɟɞɭɳɢɯ ɛɨɪɶɛɭ ɩɪɨɬɢɜ ɧɟɪɚɜɟɧɫɬɜɚ ɩɨɥɨɜ [Thiele, 2013]. ɉɪɨɜɨ-

ɞɹɬɫɹ ɩɚɪɚɥɥɟɥɢ ɦɟɠɞɭ ɞɜɭɦɹ ɬɟɪɦɢɧɚɦɢ – ɪɚɫɢɡɦ ɢ ɫɟɤɫɢɡɦ: «ɉɨɞɨɛɧɨ ɪɚɫɢɡ-

ɦɭ, ɫɟɤɫɢɡɦ ɩɪɟɞɩɨɥɚɝɚɟɬ ɩɪɟɜɨɫɯɨɞɫɬɜɨ ɜ ɮɢɡɢɱɟɫɤɢɯ ɢ ɢɧɬɟɥɥɟɤɬɭɚɥɶɧɵɯ 

ɩɪɨɹɜɥɟɧɢɹɯ (…). Ɍɪɚɞɢɰɢɨɧɧɵɟ ɞɨɜɨɞɵ – ɭɤɚɡɚɧɢɟ ɧɚ ɨɝɪɚɧɢɱɟɧɧɨɫɬɶ ɠɟɧ-

ɳɢɧ ɜ ɩɥɚɧɟ ɨɛɭɱɟɧɢɹ, ɬɜɨɪɱɟɫɬɜɚ, ɢɥɢ ɫɫɵɥɤɢ ɧɚ ɩɪɟɫɥɨɜɭɬɭɸ ɠɟɧɫɤɭɸ ɥɨɝɢɤɭ 

ɢɥɢ ɠɟ ɩɫɢɯɨɥɨɝɢɱɟɫɤɭɸ ɧɟɭɫɬɨɣɱɢɜɨɫɬɶ» [ɋɥɨɜɚɪɶ ɝɟɧɞɟɪɧɵɯ ɬɟɪɦɢɧɨɜ, 2002, 

ɫ. 172].  

Ⱥ. Ɍɢɥɟ ɩɨɥɚɝɚɟɬ, ɱɬɨ ɫɟɤɫɢɡɦ ɤɭɥɶɬɭɪɧɨ ɨɛɭɫɥɨɜɥɟɧ ɢ ɡɚɤɪɟɩɥɟɧ ɢɧɫɬɢɬɭ-

ɰɢɨɧɚɥɶɧɨ. ɉɨɫɤɨɥɶɤɭ ɫɟɤɫɢɡɦ ɨɬɪɚɠɚɟɬ ɨɛɳɟɫɬɜɟɧɧɨɟ ɫɨɨɬɧɨɲɟɧɢɟ ɫɢɥ, ɮɨɪ-

ɦɵ ɩɪɨɹɜɥɟɧɢɹ ɫɟɤɫɢɡɦɚ ɨɬɥɢɱɚɸɬɫɹ ɢ ɨɩɪɟɞɟɥɟɧɵ ɤɚɤ ɩɨ ɜɪɟɦɟɧɢ, ɬɚɤ ɢ ɤɭɥɶ-

https://ru.wikipedia.org/wiki/%D0%94%D0%B8%D1%81%D0%BA%D1%80%D0%B8%D0%BC%D0%B8%D0%BD%D0%B0%D1%86%D0%B8%D1%8F


ɬɭɪɧɨ. Ɉɬɱɟɬɥɢɜɟɟ ɜɫɟɝɨ ɷɬɨ ɜɢɞɧɨ ɧɚ ɬɚɤɢɯ ɩɪɢɦɟɪɚɯ, ɤɚɤ ɩɪɢɧɹɬɢɟ ɠɟɧɳɢɧ ɧɚ 

ɜɨɟɧɧɭɸ ɫɥɭɠɛɭ ɢ ɢɡɦɟɧɟɧɢɟ ɪɨɥɢ ɨɬɰɚ ɜ ɫɟɦɶɟ [Thiele, 2013]. 

ɋɨ ɜɪɟɦɟɧɟɦ ɩɨɧɹɬɢɟ «ɫɟɤɫɢɡɦ», ɪɚɡɪɚɛɨɬɚɧɧɨɟ ɜ ɪɚɦɤɚɯ ɮɟɦɢɧɢɫɬɫɤɨɣ 

ɬɟɨɪɢɢ, ɩɨɥɭɱɢɥɨ ɲɢɪɨɤɨɟ ɪɚɫɩɪɨɫɬɪɚɧɟɧɢɟ ɜ ɝɭɦɚɧɢɬɚɪɧɵɯ ɧɚɭɤɚɯ, ɜ ɱɚɫɬɧɨ-

ɫɬɢ – ɜ ɝɟɧɞɟɪɧɨɣ ɢ ɮɟɦɢɧɢɫɬɤɨɣ ɥɢɧɝɜɢɫɬɢɤɟ. Ɍɚɤ, ɩɨ ɦɧɟɧɢɸ ɂ. Ɂɚɦɟɥɶ, ɮɟ-

ɦɢɧɢɫɬɫɤɚɹ ɥɢɧɝɜɢɫɬɢɤɚ ɪɚɫɫɦɚɬɪɢɜɚɟɬ ɧɚɫɢɥɢɟ ɱɟɪɟɡ ɹɡɵɤ ɤɚɤ ɱɚɫɬɶ ɟɟ ɢɫɫɥɟ-

ɞɨɜɚɧɢɹ ɨ ɹɡɵɤɨɜɨɦ ɫɟɤɫɢɡɦɟ. əɡɵɤɨɜɨɣ ɫɟɤɫɢɡɦ ɩɪɨɹɜɥɹɟɬɫɹ ɡɞɟɫɶ ɤɚɤ ɨɫɨɛɚɹ 

ɮɨɪɦɚ ɧɚɫɢɥɢɹ ɱɟɪɟɡ ɹɡɵɤ. Ɏɟɦɢɧɢɫɬɫɤɚɹ ɥɢɧɝɜɢɫɬɢɤɚ ɢɧɬɟɪɟɫɭɟɬɫɹ ɦɟɯɚɧɢɡ-

ɦɚɦɢ ɭɝɧɟɬɟɧɢɹ (ɞɚɜɥɟɧɢɹ), ɤɨɬɨɪɵɟ ɩɪɢɦɟɧɹɸɬɫɹ ɩɪɨɬɢɜ ɠɟɧɳɢɧ ɨɫɨɡɧɚɧɧɨ 

ɢɥɢ ɛɟɫɫɨɡɧɚɬɟɥɶɧɨ [Samel, 2000, 45]. 

ɋɟɤɫɢɡɦ ɦɨɠɟɬ ɩɪɨɹɜɥɹɬɶɫɹ ɜ ɪɚɡɥɢɱɧɵɯ ɫɨɰɢɚɥɶɧɵɯ ɫɮɟɪɚɯ. ȼ ɧɚɫɬɨɹɳɟɟ 

ɜɪɟɦɹ ɩɪɨɹɜɥɟɧɢɟ ɫɟɤɫɢɡɦɚ ɧɚɛɥɸɞɚɟɬɫɹ ɢ ɜ ɫɪɟɞɫɬɜɚɯ ɦɚɫɫɨɜɨɣ ɢɧɮɨɪɦɚɰɢɢ, ɚ 

ɢɦɟɧɧɨ, ɜ ɪɟɤɥɚɦɟ.  

2. ɋɟɤɫɢɡɦ ɜ ɫɨɜɪɟɦɟɧɧɨɣ ɲɨɤɨɜɨɣ ɪɟɤɥɚɦɟ 

ȼ ɫɨɜɪɟɦɟɧɧɨɦ ɨɛɳɟɫɬɜɟ ɫɪɟɞɫɬɜɚ ɦɚɫɫɨɜɨɣ ɢɧɮɨɪɦɚɰɢɢ ɢɝɪɚɸɬ ɜɚɠɧɭ 

ɪɨɥɶ ɜ ɮɨɪɦɢɪɨɜɚɧɢɢ ɨɛɳɟɫɬɜɟɧɧɨɝɨ ɦɧɟɧɢɹ, ɩɨɜɟɞɟɧɢɹ, ɨɰɟɧɨɤ, ɧɨɜɵɯ ɫɬɢɥɟɣ 

ɠɢɡɧɢ, ɬɚɤ ɤɚɤ ɢɦɟɧɧɨ ɫ ɩɨɦɨɳɶɸ ɋɆɂ, ɬɚɤɢɯ ɤɚɤ ɬɟɥɟɜɢɞɟɧɢɟ, ɪɟɤɥɚɦɚ, ɢɧ-

ɬɟɪɧɟɬ, ɨɛɳɟɫɬɜɭ ɩɪɟɞɫɬɚɜɥɹɸɬ ɨɩɪɟɞɟɥɟɧɧɵɟ ɫɬɚɧɞɚɪɬɵ ɠɢɡɧɢ, ɤ ɤɨɬɨɪɵɦ 

ɥɸɞɢ ɧɟɨɫɨɡɧɚɧɧɨ ɧɚɱɢɧɚɸɬ ɫɬɪɟɦɢɬɶɫɹ. ɋɥɟɞɭɟɬ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɋɆɂ ɫɩɨɫɨɛɧɵ 

ɫ ɥɟɝɤɨɫɬɶɸ ɫɨɡɞɚɜɚɬɶ ɢ ɭɞɟɪɠɢɜɚɬɶ ɜ ɦɚɫɫɨɜɨɦ ɫɨɡɧɚɧɢɢ ɝɟɧɞɟɪɧɵɟ ɫɬɟɪɟɨɬɢ-

ɩɵ. Ɉɧɢ ɹɜɥɹɸɬɫɹ ɨɞɧɢɦ ɢɡ ɜɢɞɨɜ ɫɨɰɢɚɥɶɧɵɯ ɫɬɟɪɟɨɬɢɩɨɜ, ɮɨɪɦɢɪɭɸɳɢɯ ɜ 

ɨɛɳɟɫɬɜɟ ɩɪɟɞɫɬɚɜɥɟɧɢɹ ɨ ɮɟɦɢɧɢɧɧɨɫɬɢ ɢ ɦɚɫɤɭɥɢɧɧɨɫɬɢ, ɢ ɢɯ ɢɟɪɚɪɯɢɢ. 

ȼɚɠɧɭɸ ɪɨɥɶ ɜ ɷɬɨɦ ɢɝɪɚɟɬ ɪɟɤɥɚɦɚ (ɪɟɤɥɚɦɧɵɟ ɪɨɥɢɤɢ, ɪɟɤɥɚɦɧɵɟ ɳɢɬɵ, ɩɥɚ-

ɤɚɬɵ ɢ ɬ.ɩ.). Ɋɟɤɥɚɦɚ ɪɚɡɦɟɳɚɟɬɫɹ ɧɚ ɞɨɦɚɯ, ɚɜɬɨɦɨɛɢɥɹɯ, ɜ ɝɚɡɟɬɚɯ ɢ ɠɭɪɧɚɥɚɯ. 

ȼ ɛɨɥɶɲɢɧɫɬɜɟ ɫɥɭɱɚɟɜ ɪɟɤɥɚɦɧɨɟ ɨɛɴɹɜɥɟɧɢɟ ɨɫɧɨɜɵɜɚɟɬɫɹ ɧɚ ɤɨɦɛɢɧɚɰɢɢ 

ɬɟɤɫɬɚ ɢ ɢɡɨɛɪɚɠɟɧɢɹ. 

Ɋɟɤɥɚɦɚ ɤɚɤ ɫɪɟɞɫɬɜɨ ɦɚɫɫɨɜɨɣ ɤɨɦɦɭɧɢɤɚɰɢɢ ɧɚɩɪɚɜɥɟɧɨ ɧɚ ɩɪɢɜɥɟɱɟɧɢɟ 

ɜɧɢɦɚɧɢɹ ɤ ɪɟɤɥɚɦɢɪɭɟɦɨɦɭ ɨɛɴɟɤɬɭ. ɉɨ ɫɥɨɜɚɦ Ⱥ. Ⱥ. Ʌɟɨɧɬɶɟɜɚ: «Ɇɚɥɨ ɨɛɪɚ-

ɬɢɬɶ ɜɧɢɦɚɧɢɟ ɧɚ ɪɟɤɥɚɦɭ, ɚɞɪɟɫɚɬ ɟɳɟ ɞɨɥɠɟɧ ɟɟ ɩɪɢɧɹɬɶ, ɬɨ ɟɫɬɶ ɞɨɥɠɟɧ ɜɨɡ-

ɧɢɤɧɭɬɶ ɷɮɮɟɤɬ ɞɨɜɟɪɢɬɟɥɶɧɨɫɬɢ, ɞɨɜɟɪɢɹ ɩɨ ɨɬɧɨɲɟɧɢɸ ɤ ɢɫɬɨɱɧɢɤɭ ɪɟɤɥɚɦɵ. 



ɗɬɨ ɩɪɢɧɹɬɢɟ ɨɡɧɚɱɚɟɬ: ɹ ɪɟɲɚɸ, ɦɨё ɷɬɨ ɢɥɢ ɧɟ ɦɨё» [Ʌɟɨɧɬɶɟɜ, 2006, ɫ. 8]. ɋ 

ɷɬɨɣ ɰɟɥɶɸ, ɩɨ ɦɧɟɧɢɸ ɇ. ɇ. Ɏɨɦɢɧɨɣ, ɪɟɤɥɚɦɨɞɚɬɟɥɢ ɫɬɪɟɦɹɬɫɹ ɫɞɟɥɚɬɶ ɪɟ-

ɤɥɚɦɧɭɸ ɤɚɦɩɚɧɢɸ ɧɟɨɪɞɢɧɚɪɧɨɣ ɢ ɡɚɩɨɦɢɧɚɸɳɟɣɫɹ, ɩɪɢɞɭɦɵɜɚɹ ɜɵɯɨɞɹɳɢɟ 

ɡɚ ɪɚɦɤɢ ɩɪɢɥɢɱɢɹ ɫɥɨɝɚɧɵ ɢ ɢɫɩɨɥɶɡɭɹ ɧɟɷɬɢɱɧɵɟ ɢɡɨɛɪɚɠɟɧɢɹ [Ɏɨɦɢɧɚ, 

2015, ɫ. 274]. 

Ɉɞɧɨɣ ɢɡ ɮɨɪɦ ɪɟɤɥɚɦɵ ɹɜɥɹɟɬɫɹ ɬɚɤ ɧɚɡɵɜɚɟɦɚɹ ɲɨɤɨɜɚɹ ɪɟɤɥɚɦɚ. Ⱥɧɧɟɤɚ-

ɬɪɢɧ Ɇɨɪ (Annekatrin Mohr) ɨɩɪɟɞɟɥɹɟɬ ɲɨɤɨɜɭɸ ɪɟɤɥɚɦɭ (Schock-Werbung) 

ɤɚɤ ɨɞɧɭ ɢɡ ɮɨɪɦ ɪɟɤɥɚɦɵ, ɤɨɬɨɪɚɹ ɩɪɟɞɧɚɦɟɪɟɧɧɨ ɲɨɤɢɪɭɟɬ ɩɭɛɥɢɤɭ ɢ ɛɥɚɝɨ-

ɞɚɪɹ ɷɬɨɦɭ ɩɪɢɜɥɟɤɚɟɬ ɜɧɢɦɚɧɢɟ [Mohr]. ɗɬɨ, ɩɨ ɦɧɟɧɢɸ ɇ. ɇ. Ɏɨɦɢɧɨɣ, 

ɩɪɟɠɞɟ ɜɫɟɝɨ, «ɭɦɵɲɥɟɧɧɨɟ ɧɚɪɭɲɟɧɢɟ ɷɬɢɱɧɵɯ ɧɨɪɦ ɫɨɜɪɟɦɟɧɧɨɝɨ ɨɛɳɟɫɬɜɚ, 

ɩɨɩɵɬɤɚ ɜɵɫɬɚɜɢɬɶ ɧɚɩɨɤɚɡ ɬɚɛɭɢɪɨɜɚɧɧɵɟ ɬɟɦɵ, ɤɨɬɨɪɵɟ ɜɵɡɵɜɚɸɬ ɨɬɬɨɪɠɟ-

ɧɢɟ ɭ ɫɪɟɞɧɟɫɬɚɬɢɫɬɢɱɟɫɤɨɝɨ ɩɨɬɪɟɛɢɬɟɥɹ» [Ɏɨɦɢɧɚ, 2015, ɫ. 275].  

ɒɨɤɨɜɚɹ ɪɟɤɥɚɦɚ ɧɟɪɟɞɤɨ ɚɩɟɥɥɢɪɭɟɬ ɤ ɫɟɤɫɭɚɥɶɧɨɦɭ ɩɨɞɬɟɤɫɬɭ. ɇɚ ɧɟɦɟɰ-

ɤɨɦ ɫɚɣɬɟ wortwarte.de 29.11.2016 ɞɚɠɟ ɛɵɥɨ ɡɚɪɟɝɢɫɬɪɢɪɨɜɚɧɨ ɩɨɹɜɥɟɧɢɟ ɧɨɜɨ-

ɝɨ ɫɥɨɜɚ Sexertising (Sexism + Advertising), ɤɨɬɨɪɨɟ ɨɡɧɚɱɚɟɬ ɩɪɨɹɜɥɟɧɢɟ ɫɟɤ-

ɫɢɡɦɚ ɜ ɪɟɤɥɚɦɟ [Sexertising, 2016]. ȼ ɤɚɱɟɫɬɜɟ ɫɪɟɞɫɬɜɚ ɞɥɹ ɩɪɢɜɥɟɱɟɧɢɹ ɜɧɢ-

ɦɚɧɢɹ ɩɨɬɟɧɰɢɚɥɶɧɵɯ ɩɨɤɭɩɚɬɟɥɟɣ ɜ ɪɟɤɥɚɦɟ ɢɫɩɨɥɶɡɭɸɬɫɹ ɨɛɧɚɠɟɧɧɵɟ ɬɟɥɚ 

ɠɟɧɳɢɧ, ɤɨɬɨɪɵɟ ɱɚɳɟ ɜɫɟɝɨ ɧɟ ɢɦɟɸɬ ɧɢɱɟɝɨ ɨɛɳɟɝɨ ɫ ɩɪɨɞɚɜɚɟɦɵɦ ɩɪɨɞɭɤ-

ɬɨɦ. Ɍɚɤ, ɩɨɞ ɞɟɜɢɡɨɦ «Sex sells» ɩɪɨɞɚёɬɫɹ ɷɥɟɤɬɪɨɧɢɤɚ, ɚɜɬɨɦɨɛɢɥɢ ɢ ɞɪ. ȼ 

ɫɟɤɫɢɫɬɫɤɨɣ ɪɟɤɥɚɦɟ ɷɤɫɩɥɭɚɬɢɪɭɸɬɫɹ ɠɟɧɫɤɢɟ ɨɛɪɚɡɵ, ɫɨɡɞɚɜɚɹ ɩɪɟɞɫɬɚɜɥɟɧɢɟ 

ɨ ɠɟɧɳɢɧɟ ɤɚɤ ɨ ɬɨɜɚɪɟ, ɤɨɬɨɪɵɣ ɦɨɠɟɬ ɛɵɬɶ ɩɪɨɞɚɧ.  Ɍɚɤɚɹ ɪɟɤɥɚɦɚ ɩɪɟɞɫɬɚɜ-

ɥɹɟɬ ɠɟɧɳɢɧɭ ɧɟ ɬɨɥɶɤɨ ɤɚɤ ɨɛɴɟɤɬ ɫɟɤɫɭɚɥɶɧɨɣ ɷɤɫɩɥɭɚɬɚɰɢɢ, ɧɨ ɢ ɤɚɤ ɨɛɴɟɤɬ 

ɞɥɹ ɩɪɨɞɚɠɢ.  

3. Ʉɥɚɫɫɢɮɢɤɚɰɢɹ Ʉ. ɒɦɟɪɥɶ «Ɋɟɩɪɟɡɟɧɬɚɰɢɹ ɠɟɧɳɢɧ ɜ ɧɟɦɟɰɤɨɹɡɵɱɧɨɣ 
ɪɟɤɥɚɦɟ» 

Ʉɪɢɫɬɢɚɧɨɣ ɒɦɟɪɥɶ (Christiane Schmerl) ɛɵɥɢ ɩɪɨɜɟɞɟɧɵ ɦɧɨɝɨɱɢɫɥɟɧɧɵɟ 

ɢɫɫɥɟɞɨɜɚɧɢɹ ɜ ɨɛɥɚɫɬɢ ɦɟɞɢɚɥɶɧɨɝɨ ɢɡɨɛɪɚɠɟɧɢɹ ɠɟɧɳɢɧɵ ɜ ɧɟɦɟɰɤɨɣ ɪɟ-

ɤɥɚɦɟ. ɉɪɢ ɷɬɨɦ ɨɧɚ ɜɵɞɟɥɹɟɬ ɫɟɦɶ ɨɫɧɨɜɧɵɯ ɤɚɬɟɝɨɪɢɣ, ɚ ɢɦɟɧɧɨ:  

1. Frau = Sex (ɠɟɧɳɢɧɚ = ɫɟɤɫ): ɉɪɟɞɫɬɚɜɥɟɧɢɟ ɠɟɧɳɢɧɵ ɬɨɥɶɤɨ ɤɚɤ ɫɟɤɫɭ-

ɚɥɶɧɵɣ ɨɛɴɟɤɬ ɞɟɥɚɟɬ ɠɟɧɫɤɨɟ ɬɟɥɨ ɜ ɪɟɤɥɚɦɟ ɲɢɪɨɤɨ ɢɫɩɨɥɶɡɭɟɦɵɦ. 



2. Frau = Produkt / Produkt = Frau (ɠɟɧɳɢɧɚ = ɩɪɨɞɭɤɬ / ɩɪɨɞɭɤɬ = 

ɠɟɧɳɢɧɚ): ɀɟɧɳɢɧɚ ɪɚɫɫɦɚɬɪɢɜɚɟɬɫɹ ɤɚɤ ɬɨɜɚɪ ɲɢɪɨɤɨɝɨ ɩɨɬɪɟɛɥɟɧɢɹ, ɚ ɬɨ-

ɜɚɪ, ɤɚɤ ɠɟɧɳɢɧɚ: ɫɜɟɠɢɣ, ɤɪɚɫɢɜɵɣ ɢ ɧɟɢɫɩɨɥɶɡɨɜɚɧɧɵɣ.  

3. Haushalt = Frau (ɞɨɦɚɲɧɟɟ ɯɨɡɹɣɫɬɜɨ = ɠɟɧɳɢɧɚ): ɜɟɫɬɢ ɞɨɦɚɲɧɟɟ ɯɨ-

ɡɹɣɫɬɜɨ, ɡɚɧɢɦɚɬɶɫɹ ɞɟɬɶɦɢ, ɭɛɥɚɠɚɬɶ ɦɭɠɱɢɧɭ – ɟɞɢɧɫɬɜɟɧɧɨɟ ɢ ɥɸɛɢɦɨɟ ɡɚ-

ɧɹɬɢɟ ɠɟɧɳɢɧɵ.  

4. Typisch Frau (ɬɢɩɢɱɧɨ ɠɟɧɫɤɨɟ): ɀɟɧɫɤɢɟ ‚ɫɥɚɛɨɫɬɢ‘ ɢ ‚ɩɨɪɨɤɢ‘ ɢɡɨɛɪɚ-

ɠɚɸɬɫɹ ɜ ɭɬɪɢɪɨɜɚɧɧɨɦ ɜɢɞɟ: Ɉɧɢ ɩɪɢɥɟɠɧɵ, ɢɡɵɫɤɚɧɵ, ɥɸɛɹɬ ɩɨɫɩɥɟɬɧɢɱɚɬɶ 

ɢɥɢ ɛɟɫɩɨɦɨɳɧɵ (ɱɚɫɬɨ ɜ ɨɛɪɚɳɟɧɢɢ ɫ ɬɟɯɧɢɤɨɣ). 

5. Kosmetische Zwangsjacken (ɞɨɫɥɨɜɧɨ: ɤɨɫɦɟɬɢɱɟɫɤɢɟ ɫɦɢɪɢɬɟɥɶɧɵɟ ɪɭ-

ɛɚɲɤɢ): ɂɦɟɟɬɫɹ ɜɜɢɞɭ ɧɟ ɨɛɵɱɧɵɣ ɭɯɨɞ ɡɚ ɫɨɛɨɣ, ɚ ɩɨɫɬɨɹɧɧɨɟ ɫɬɪɟɦɥɟɧɢɟ 

ɩɪɢɯɨɪɚɲɢɜɚɬɶɫɹ ɞɥɹ ɦɭɠɱɢɧ. 

6. «Emanzipation» («ɷɦɚɧɫɢɩɚɰɢɹ»): Ɋɟɤɥɚɦɚ ɩɨɤɚɡɵɜɚɟɬ, ɱɬɨ ‚ɷɦɚɧɫɢɩɚɰɢɹ‘ 

ɦɨɠɟɬ ɩɪɨɞɚɜɚɬɶɫɹ – ɧɚɱɢɧɚɹ ɫ ɚɜɬɨɦɨɛɢɥɹ ɢ ɡɚɤɚɧɱɢɜɚɹ ɭɞɨɛɧɨɣ ɨɞɟɠɞɨɣ.  

7. Männlicher Zynismus (ɦɭɠɫɤɨɣ ɰɢɧɢɡɦ): ȼɡɝɥɹɞ ɧɚ ɠɟɧɳɢɧɭ ɧɚ ɨɫɧɨɜɟ 

ɦɭɠɫɤɢɯ ɲɭɬɨɱɟɤ [ɰɢɬ. ɩɨ: Marschik; Dorer, 2002, S. 37].  

Ⱦɥɹ ɚɧɚɥɢɡɚ ɩɪɚɤɬɢɱɟɫɤɨɝɨ ɦɚɬɟɪɢɚɥɚ ɧɚɦɢ ɛɵɥɚ ɢɫɩɨɥɶɡɨɜɚɧɚ ɜɵɲɟɩɪɢɜɟ-

ɞёɧɧɚɹ ɤɥɚɫɫɢɮɢɤɚɰɢɹ Ʉɪɢɫɬɢɧɵ ɒɦɟɪɥɶ, ɚ ɢɦɟɧɧɨ ɩɟɪɜɵɟ ɱɟɬɵɪɟ ɢɡ ɫɟɦɢ ɤɚ-

ɬɟɝɨɪɢɣ. ɋɥɟɞɭɟɬ ɫɪɚɡɭ ɭɬɨɱɧɢɬɶ, ɱɬɨ ɫɩɭɫɬɹ ɩɨɱɬɢ 40 ɥɟɬ ɩɨɫɥɟ ɜɵɯɨɞɚ ɜ ɫɜɟɬ 

ɤɧɢɝɢ Ʉɪɢɫɬɢɧɵ ɒɦɟɪɥɶ ɫɟɤɫɢɫɬɫɤɚɹ ɪɟɤɥɚɦɚ ɩɪɟɬɟɪɩɟɥɚ ɤɚɱɟɫɬɜɟɧɧɵɟ ɢɡɦɟ-

ɧɟɧɢɹ: ɨɧɚ ɫɬɚɥɚ ɛɨɥɟɟ ɨɬɤɪɨɜɟɧɧɨɣ. ɉɨɷɬɨɦɭ ɜ ɩɪɟɨɛɪɚɡɨɜɚɧɧɨɣ ɧɚɦɢ ɤɥɚɫɫɢ-

ɮɢɤɚɰɢɢ ɩɪɚɤɬɢɱɟɫɤɢ ɜɨ ɜɫɟɯ ɤɚɬɟɝɨɪɢɹɯ ɩɨɹɜɢɥɫɹ ɞɨɩɨɥɧɢɬɟɥɶɧɵɣ ɤɨɦɩɨɧɟɧɬ 

– ɫɟɤɫ. ȼ ɪɟɡɭɥɶɬɚɬɟ ɷɬɨɝɨ ɫɚɦɢ ɤɚɬɟɝɨɪɢɢ ɫɟɣɱɚɫ ɩɪɟɞɫɬɚɜɥɹɸɬ ɫɨɛɨɣ ɧɟ ɞɢ-

ɯɚɬɨɦɢɸ, ɚ ɬɪɢɯɨɬɨɦɢɸ. 

4. Cɟɤɫɢɡɦ ɜ ɫɨɜɪɟɦɟɧɧɨɣ ɧɟɦɟɰɤɨɹɡɵɱɧɨɣ ɪɟɤɥɚɦɟ 

         4.1 ɀɟɧɳɢɧɚ = ɫɟɤɫ 

ȼ ɷɬɨɣ ɤɚɬɟɝɨɪɢɢ ɠɟɧɳɢɧɚ ɩɪɟɞɫɬɚɜɥɟɧɚ ɬɨɥɶɤɨ ɤɚɤ ɫɟɤɫɭɚɥɶɧɵɣ ɨɛɴɟɤɬ. 

Ʉɚɤ ɷɬɨ, ɧɚɩɪɢɦɟɪ, ɩɪɟɞɫɬɚɜɥɟɧɨ ɜ ɪɟɤɥɚɦɟ ɩɪɟɞɩɪɢɹɬɢɹ ɩɨ ɫɬɹɠɤɟ ɩɨɥɨɜ Uwe 

Meiners. ɇɚ ɪɟɤɥɚɦɟ ɢɡɨɛɪɚɠɟɧɚ ɩɨɤɪɵɬɚɹ ɩɟɫɤɨɦ ɠɟɧɫɤɚɹ ɩɨɩɤɚ ɜ ɫɬɪɢɧɝɚɯ, ɧɚ 

ɮɨɧɟ ɤɨɬɨɪɨɣ ɩɨɞɚёɬɫɹ ɜɟɪɛɚɥɶɧɚɹ ɢɧɮɨɪɦɚɰɢɹ.  



                             

Ⱦɚɧɧɚɹ ɪɟɤɥɚɦɚ ɫɞɟɥɚɧɚ ɩɨ ɤɥɚɫɫɢɱɟɫɤɨɣ ɫɯɟɦɟ, ɚ ɢɦɟɧɧɨ: ɜ ɧɟɣ ɢɫɩɨɥɶɡɭ-

ɟɬɫɹ ɨɞɢɧ ɢɡ ɭɡɨɪɨɜ ɫɤɚɧɢɪɨɜɚɧɢɹ ɢɧɮɨɪɦɚɰɢɢ ɱɟɥɨɜɟɤɨɦ – ɥɚɬɢɧɫɤɚɹ ɛɭɤɜɚ 

«Z». ɂɡɜɟɫɬɧɨ, ɱɬɨ ɪɟɤɥɚɦɭ, ɜ ɤɨɬɨɪɨɣ ɢɧɮɨɪɦɚɰɢɹ ɩɪɟɞɫɬɚɜɥɟɧɚ ɧɟɛɨɥɶɲɢɦɢ 

ɛɥɨɤɚɦɢ ɬɟɤɫɬɚ, ɱɟɥɨɜɟɤ ɫɤɚɧɢɪɭɟɬ ɩɨ ɬɪɚɟɤɬɨɪɢɢ, ɧɚɩɨɦɢɧɚɸɳɭɸ ɷɬɭ ɛɭɤɜɭ: 

ɫɧɚɱɚɥɚ ɜ ɜɟɪɯɧɟɣ ɱɚɫɬɢ ɪɟɤɥɚɦɵ ɩɪɨɱɢɬɵɜɚɟɬɫɹ ɧɚɢɛɨɥɟɟ ɜɚɠɧɚɹ ɢɧɮɨɪɦɚɰɢɹ, 

ɡɚɬɟɦ ɜɡɝɥɹɞ ɩɟɪɟɦɟɳɚɟɬɫɹ ɩɨ ɞɢɚɝɨɧɚɥɢ ɜ ɩɪɨɬɢɜɨɩɨɥɨɠɧɵɣ ɭɝɨɥ ɢ, ɧɚɤɨɧɟɰ, 

ɫɤɚɧɢɪɭɟɬɫɹ ɟё ɧɢɠɧɹɹ ɱɚɫɬɶ.   

ȼ ɜɟɪɯɧɟɣ ɱɚɫɬɢ ɪɟɤɥɚɦɵ ɪɟɤɥɚɦɨɞɚɬɟɥɶ ɢɫɩɨɥɶɡɭɟɬ ɫɥɨɝɚɧ Glatt und eben 

muss er sein … der Estrich (Ƚɥɚɞɤɨɣ ɢ ɪɨɜɧɨɣ ɞɨɥɠɧɚ ɛɵɬɶ ɨɧɚ … ɫɬɹɠɤɚ ɩɨɥɨɜ). 

Ȼɟɡ ɜɢɡɭɚɥɶɧɨɝɨ ɤɨɦɩɨɧɟɧɬɚ ɬɟɤɫɬ ɩɨɥɧɨɫɬɶɸ ɫɨɨɬɜɟɬɫɬɜɭɟɬ ɞɢɫɤɭɪɫɭ ɫɬɨɥɹɪɨɜ 

ɢ ɩɥɨɬɧɢɤɨɜ [Glatt und eben, 2007]. ȼɵɪɚɠɟɧɢɟ Glatt und eben ɫɨɨɬɜɟɬɫɬɜɭɟɬ 

ɪɭɫɫɤɨɦɭ ɮɪɚɡɟɨɥɨɝɢɡɦɭ ɬɚɤɠɟ ɢɡ ɹɡɵɤɚ ɫɬɨɥɹɪɨɜ ɢ ɩɥɨɬɧɢɤɨɜ Ȼɟɡ ɫɭɱɤɚ [ɢ] 

[ɛɟɡ] ɡɚɞɨɪɢɧɤɢ, ɩɟɪɜɨɧɚɱɚɥɶɧɵɣ ɫɦɵɫɥ ɤɨɬɨɪɨɝɨ – «ɛɟɡ ɫɭɱɤɨɜ ɢ ɲɟɪɨɯɨɜɚɬɨ-

ɫɬɢ ɧɚ ɞɟɪɟɜɹɧɧɨɣ ɩɨɜɟɪɯɧɨɫɬɢ, ɬ.ɟ. ɨɱɟɧɶ ɝɥɚɞɤɨ» [Ȼɢɪɢɯ, 1998, c. 559]. ɏɨɬɹ ɜ 

ɬɟɱɟɧɢɟ ɜɪɟɦɟɧɢ ɩɨɹɜɢɥɚɫɶ ɧɨɜɚɹ ɬɟɯɧɨɥɨɝɢɹ ɫɨɡɞɚɧɢɹ ɩɨɥɨɜ, ɧɨ ɬɪɟɛɨɜɚɧɢɹ ɤ 

ɤɚɱɟɫɬɜɭ ɨɫɬɚɥɢɫɶ ɩɪɟɠɧɢɦɢ: ɨɧɢ ɞɨɥɠɧɵ ɛɵɬɶ ɝɥɚɞɤɢɦɢ ɢ ɪɨɜɧɵɦɢ. 

Ɂɚɬɟɦ ɜɡɝɥɹɞ ɫɤɨɥɶɡɢɬ ɩɨ ɞɢɚɝɨɧɚɥɢ ɜ ɩɪɨɬɢɜɨɩɨɥɨɠɧɵɣ ɭɝɨɥ, ɝɞɟ ɪɚɡɦɟɳɟ-

ɧɚ ɢɧɮɨɪɦɚɰɢɹ ɨ ɮɢɪɦɟ Uwe Meiners. ɂ, ɧɚɤɨɧɟɰ, ɫɤɚɧɢɪɭɟɬɫɹ ɧɢɠɧɹɹ ɱɚɫɬɶ 

ɪɟɤɥɚɦɵ. ȼɢɡɭɚɥɶɧɵɣ ɤɨɦɩɨɧɟɧɬ ɜ ɪɟɤɥɚɦɟ ɢ ɫɨɜɩɚɞɟɧɢɟ ɪɨɞɚ ɜ ɫɥɨɜɚɯ der 

Estrich ɢ der Po (ɫɨɤɪɚɳɟɧɢɟ ɨɬ der Popo) ɩɪɢɞɚёɬ ɫɥɨɝɚɧɭ ɞɜɭɫɦɵɫɥɟɧɧɨɫɬɶ, 

ɩɨɫɤɨɥɶɤɭ ɭɩɨɬɪɟɛɥɟɧɢɟ ɦɟɫɬɨɢɦɟɧɢɹ er ɜ ɧɚɱɚɥɟ ɮɪɚɡɵ ɢ ɢɡɨɛɪɚɠɟɧɢɟ ɩɨɩɵ 

ɧɚ ɜɫɸ ɩɥɨɳɚɞɶ ɪɟɤɥɚɦɵ ɧɟ ɞɚёɬ ɡɪɢɬɟɥɸ ɞɪɭɝɨɝɨ ɩɪɨɱɬɟɧɢɹ ɤɪɨɦɟ ɤɚɤ Glatt 

und eben muss er (d.h. der Po) sein – Ƚɥɚɞɤɨɣ ɢ ɪɨɜɧɨɣ ɞɨɥɠɧɚ ɛɵɬɶ ɨɧɚ (ɬ.ɟ. ɩɨ-

ɩɚ).  ɂ ɬɨɥɶɤɨ ɩɟɪɟɜɟɞɹ ɜɡɝɥɹɞ ɜ ɧɢɠɧɢɣ ɩɪɚɜɵɣ ɭɝɨɥ, ɱɟɥɨɜɟɤ ɩɨɧɢɦɚɟɬ, ɱɬɨ 

ɪɟɱɶ ɢɞёɬ ɨ ɫɬɹɠɤɟ ɩɨɥɨɜ. ɂɫɩɨɥɶɡɨɜɚɧɢɟ ɦɧɨɝɨɬɨɱɢɹ ɩɟɪɟɞ ɫɥɨɜɨɦ … der 



Estrich ɜɨɫɩɪɢɧɢɦɚɟɬɫɹ ɤɚɤ ɫɜɨɟɨɛɪɚɡɧɨɟ ɩɨɞɦɢɝɢɜɚɧɢɟ ɫɨ ɫɬɨɪɨɧɵ ɪɟɤɥɚɦɨɞɚ-

ɬɟɥɹ ɢ ɧɟɦɨɣ ɜɨɩɪɨɫ: Ⱥ ɬɵ ɱɬɨ ɩɨɞɭɦɚɥ?  

          4.1.1 ɀɟɧɳɢɧɚ = ɫɟɤɫ (+ ɜɨɡɪɨɠɞɟɧɢɟ ɭɫɬɚɪɟɜɲɢɯ ɫɬɟɪɟɨɬɢɩɨɜ) 
  ɉɪɢɦɟɪɨɦ ɷɬɨɣ ɤɚɬɟɝɨɪɢɢ ɦɨɠɟɬ ɩɨɫɥɭɠɢɬɶ ɫɥɟɞɭɸɳɚɹ ɪɟɤɥɚɦɚ:  

                           

ȼ Ȼɟɪɥɢɧɟ ɜɥɚɞɟɥɟɰ ɢɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɚ ɰɜɟɬɨɜ ɪɚɡɦɟɫɬɢɥ ɧɚ ɪɟɤɥɚɦɧɨɦ ɩɥɚ-

ɤɚɬɟ ɤɨ ɞɧɸ ɋɜɹɬɨɝɨ ȼɚɥɟɧɬɢɧɚ ɛɭɬɨɧ ɰɜɟɬɤɚ, ɫɜɨɟɣ ɮɨɪɦɨɣ ɧɚɩɨɦɢɧɚɸɳɢɣ ɜɚ-

ɝɢɧɭ, ɫ ɧɚɞɩɢɫɶɸ Je schöner die Blumen, desto schöner das Dankeschön (ɑɟɦ ɤɪɚ-

ɫɢɜɟɟ ɰɜɟɬɵ, ɬɟɦ ɩɪɟɤɪɚɫɧɟɟ ɛɥɚɝɨɞɚɪɧɨɫɬɶ). ɍɩɨɬɪɟɛɥɟɧɢɟ ɩɚɪɧɨɝɨ ɫɨɸɡɚ je 

…, desto … (je schöner…, desto schöner…) ɧɟɫёɬ ɜ ɪɟɤɥɚɦɟ ɨɩɪɟɞɟɥёɧɧɭɸ ɫɦɵɫ-

ɥɨɜɭɸ ɧɚɝɪɭɡɤɭ, ɚ ɢɦɟɧɧɨ: ɤɚɱɟɫɬɜɨ ɬɨɜɚɪɚ ɦɨɠɟɬ ɩɨɜɥɢɹɬɶ ɢ ɧɚ ɤɚɱɟɫɬɜɨ ɛɥɚ-

ɝɨɞɚɪɧɨɫɬɢ. Ɏɨɪɦɚ ɰɜɟɬɤɚ ɧɚɦɟɤɚɟɬ ɧɚ ɜɢɞ ɷɬɨɣ ɛɥɚɝɨɞɚɪɧɨɫɬɢ. ȼ ɞɚɧɧɨɦ ɫɥɭ-

ɱɚɟ ɷɤɫɩɥɭɚɬɢɪɭɟɬɫɹ ɭɫɬɚɪɟɜɲɢɣ ɜ ȿɜɪɨɩɟ ɝɟɧɞɟɪɧɵɣ ɫɬɟɪɟɨɬɢɩ: ɦɭɠɱɢɧɚ ɨɞɚ-

ɪɢɜɚɟɬ ɠɟɧɳɢɧɭ ɢ ɡɚ ɷɬɨ ɩɨɥɭɱɚɟɬ ɛɥɚɝɨɞɚɪɧɨɫɬɶ – ɨɛɥɚɞɚɧɢɟ ɟɸ. ɇɚ ɹɡɵɤɟ ɮɢ-

ɧɚɧɫɢɫɬɨɜ ɷɬɨ ɨɡɧɚɱɚɟɬ ɧɚɬɭɪɚɥɶɧɵɣ ɨɛɦɟɧ, ɢɥɢ ɛɚɪɬɟɪɧɚɹ ɫɞɟɥɤɚ. 

Ɋɟɤɥɚɦɚ ɮɢɬɧɟɫ-ɫɬɭɞɢɢ Fitnessland:  

                            

Mit der Figur brauche ich kein Abitur (ɋ ɯɨɪɨɲɟɣ ɮɢɝɭɪɨɣ ɦɧɟ ɧɟ ɧɭɠɟɧ ɚɬɬɟ-

ɫɬɚɬ). ɋɭɞɹ ɩɨ ɞɚɧɧɨɣ ɪɟɤɥɚɦɟ ɮɢɬɧɟɫ-ɰɟɧɬɪɚ Fitnessland, ɞɟɜɭɲɤɟ, ɞɥɹ ɬɨɝɨ, 

ɱɬɨɛɵ ɱɟɝɨ-ɬɨ ɞɨɛɢɬɶɫɹ ɜ ɠɢɡɧɢ, ɧɭɠɧɨ ɜɫɟɝɨ ɥɢɲɶ ɯɨɪɨɲɚɹ ɮɢɝɭɪɚ, ɤɪɚɫɢɜɨɟ 

ɬɟɥɨ, ɚ ɧɟ ɚɬɬɟɫɬɚɬ ɡɪɟɥɨɫɬɢ ɢ ɡɧɚɧɢɹ, ɩɨɥɭɱɟɧɧɵɟ ɜ ɲɤɨɥɟ. Ⱦɟɜɭɲɤɚ ɜ ɷɬɨɦ 

ɫɥɭɱɚɟ ɩɪɢɪɚɜɧɢɜɚɟɬɫɹ ɢ ɤ ɩɪɨɞɭɤɬɭ, ɢ ɤ ɫɟɤɫɭɚɥɶɧɨɦɭ ɨɛɴɟɤɬɭ: ɩɪɨɞɚёɬɫɹ ɦɨ-



ɥɨɞɨɫɬɶ, ɫɜɟɠɟɫɬɶ, ɤɪɚɫɨɬɚ. Ʉɪɨɦɟ ɷɬɨɝɨ, ɜ ɷɬɨɦ ɫɥɨɝɚɧɟ ɹɜɧɨ «ɫɥɵɲɢɬɫɹ» ɭɫɬɚ-

ɪɟɜɚɸɳɢɣ ɫɬɟɪɟɨɬɢɩ: «ɑɬɨɛɵ ɯɨɪɨɲɨ ɭɫɬɪɨɢɬɶɫɹ ɜ ɠɢɡɧɢ, ɞɥɹ ɠɟɧɳɢɧɵ ɝɥɚɜ-

ɧɨɟ ɧɟ ɭɦ, ɚ ɜɧɟɲɧɨɫɬɶ». 

4.2 ɀɟɧɳɢɧɚ = ɩɪɨɞɭɤɬ / ɩɪɨɞɭɤɬ = ɠɟɧɳɢɧɚ + ɫɟɤɫ  
ȼ ɞɚɧɧɨɣ ɤɚɬɟɝɨɪɢɢ ɱɟɪɟɡ ɢɡɨɛɪɚɠɟɧɢɟ ɠɟɧɫɤɨɝɨ ɬɟɥɚ ɪɟɤɥɚɦɢɪɭɸɬɫɹ ɪɚɡ-

ɧɵɟ ɬɨɜɚɪɵ ɲɢɪɨɤɨɝɨ ɩɨɬɪɟɛɥɟɧɢɹ; ɩɪɢ ɷɬɨɦ ɬɨɜɚɪ ɚɫɫɨɰɢɢɪɭɟɬɫɹ ɫ ɦɨɥɨɞɨɣ 

ɠɟɧɳɢɧɨɣ – ɫɜɟɠɟɣ, ɤɪɚɫɢɜɨɣ ɢ ɧɟɢɫɩɨɥɶɡɨɜɚɧɧɨɣ. 

Ɍɚɤ, ɞɥɹ ɪɟɤɥɚɦɵ ɨɞɧɨɝɨ ɢɡ ɨɬɟɥɟɣ ɛɵɥɨ ɢɫɩɨɥɶɡɨɜɚɧɨ ɢɡɨɛɪɚɠɟɧɢɟ ɞɟɜɭɲ-

ɤɢ ɜ ɧɢɠɧɟɦ ɛɟɥɶɟ ɫ ɞɜɭɦɹ ɫɥɨɝɚɧɚɦɢ 24 Stunden offen ɢ Sexy Preise (24 Stunden 

offen – 24 ɱɚɫɚ ɨɬɤɪɵɬɵ, ɡɞɟɫɶ: ɤɪɭɝɥɨɫɭɬɨɱɧɨ ɢ Sexy Preise – ɫɟɤɫɭɚɥɶɧɵɟ, 

ɡɞɟɫɶ: ɡɚɦɚɧɱɢɜɵɟ, ɩɪɢɜɥɟɤɚɬɟɥɶɧɵɟ ɰɟɧɵ).  

                                

ɂɧɮɨɪɦɚɰɢɹ ɨɛ ɨɬɟɥɟ (ɱɚɫɵ ɪɚɛɨɬɵ ɢ ɫɬɨɢɦɨɫɬɶ ɧɨɦɟɪɨɜ) ɩɨɞɚёɬɫɹ ɱɟɪɟɡ 

ɩɨɪɨɤ ɨɩɪɟɞɟɥёɧɧɨɝɨ ɫɨɪɬɚ ɠɟɧɳɢɧ, ɚ ɢɦɟɧɧɨ – ɢɯ ɞɨɫɬɭɩɧɨɫɬɢ. ɉɨ ɦɧɟɧɢɸ 

ɧɟɤɨɬɨɪɵɯ ɤɨɦɦɟɧɬɚɬɨɪɨɜ ɞɚɧɧɨɣ ɪɟɤɥɚɦɵ, ɜ ɪɨɥɢɤɟ «Sexismus-Streit um 

Plakate in Berlin» ɪɟɤɥɚɦɚ ɞɟɦɨɧɫɬɪɢɪɭɟɬ ɩɪɨɞɚɠɧɨɫɬɶ ɠɟɧɳɢɧ. Ⱥ ɷɬɨ, ɩɨ ɢɯ 

ɦɧɟɧɢɸ, ɹɜɥɹɟɬɫɹ ɞɢɫɤɪɢɦɢɧɚɰɢɟɣ [Sexismus-Streit um Plakate in Berlin].  

ɋɥɟɞɭɸɳɢɟ ɩɪɢɦɟɪɵ ɹɜɥɹɸɬɫɹ ɬɚɤɠɟ ɹɪɤɨɣ ɢɥɥɸɫɬɪɚɰɢɟɣ ɬɨɝɨ, ɤɚɤ ɩɨɥɭ-

ɨɛɧɚɠɟɧɧɨɟ ɠɟɧɫɤɨɟ ɬɟɥɨ ɜ ɫɨɱɟɬɚɧɢɢ ɫ ɪɟɤɥɚɦɧɵɦɢ ɫɥɨɝɚɧɚɦɢ ɪɟɤɥɚɦɢɪɭɸɬ 

ɬɨɬ ɢɥɢ ɢɧɨɣ ɬɨɜɚɪ:  

                                  



   ɉɢɚɪ ɞɥɹ ɚɜɬɨɫɚɥɨɧɨɜ: Unsere Preise sind so knapp wie dieser Bikini (ɇɚɲɢ 

ɰɟɧɵ ɬɚɤ ɦɚɥɵ, ɤɚɤ ɷɬɨ ɛɢɤɢɧɢ). 

                               

    Ɋɟɤɥɚɦɚ ɧɟɦɟɰɤɨɣ ɫɟɬɢ ɦɚɝɚɡɢɧɨɜ ɷɥɟɤɬɪɨɧɢɤɢ ɢ ɛɵɬɨɜɨɣ ɬɟɯɧɢɤɢ Media 

Markt: Mehr drin, als man glaubt (ɞɨɫɥɨɜɧɨ: ȼɧɭɬɪɢ ɛɨɥɶɲɟ, ɱɟɦ ɞɭɦɚɸɬ). Ɉɬɥɢ-

ɱɢɬɟɥɶɧɨɣ ɨɫɨɛɟɧɧɨɫɬɶɸ ɦɚɝɚɡɢɧɨɜ Media Markt ɹɜɥɹɟɬɫɹ ɢɯ ɮɨɪɦɚɬ: ɦɚɝɚɡɢɧ-

ɫɤɥɚɞ, ɝɢɩɟɪɦɚɪɤɟɬ. ɉɪɢɫɬɚɜɤɚ ɝɢɩɟɪ (ɝɪɟɱ. hyper – ɫɜɟɪɯ, ɱɪɟɡɦɟɪɧɨ) ɭɤɚɡɵɜɚɟɬ 

ɧɚ ɩɪɟɜɵɲɟɧɢɟ ɧɨɪɦɵ ɢɥɢ ɩɪɟɞɟɥɚ. ɇɚ ɪɟɤɥɚɦɟ ɢɧɮɨɪɦɚɰɢɹ ɨ ɩɪɟɜɵɲɟɧɢɢ 

ɧɨɪɦɵ ɩɟɪɟɞɚёɬɫɹ ɱɟɪɟɡ ɢɡɨɛɪɚɠɟɧɢɟ ɠɟɧɳɢɧɵ ɫ ɬɪɟɦɹ ɝɪɭɞɹɦɢ.  

   ɋ 2006 ɝɨɞɚ Media Markt ɡɚɜɨёɜɵɜɚɟɬ ɩɪɨɫɬɨɪɵ Ɋɨɫɫɢɢ, ɪɟɤɥɚɦɢɪɭɹ ɫɜɨɣ 

ɬɨɜɚɪ. Ɉɞɧɚɤɨ ɢɡɨɛɪɚɠɟɧɢɟ ɠɟɧɳɢɧɵ ɧɚ ɪɭɫɫɤɨɣ ɪɟɤɥɚɦɟ ɧɟ ɬɚɤɨɟ ɜɵɡɵɜɚɸ-

ɳɟɟ, ɤɚɤ ɧɚ ɧɟɦɟɰɤɨɣ, ɛɥɚɝɨɞɚɪɹ, ɜ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ, ɟё ɜɟɪɬɢɤɚɥɶɧɨɣ, ɚ ɧɟ ɝɨɪɢ-

ɡɨɧɬɚɥɶɧɨɣ ɩɨɡɟ. ɏɨɬɹ ɜ ɪɟɤɥɚɦɟ ɢ ɨɫɬɚёɬɫɹ ɢɡɨɛɪɚɠɟɧɢɟ ɬɪёɯ ɝɪɭɞɟɣ, ɧɨ ɩɟɪɟ-

ɜɨɞ ɫɥɨɝɚɧɚ ɧɚ ɪɭɫɫɤɢɣ ɹɡɵɤ ɡɜɭɱɢɬ ɢɧɚɱɟ, ɧɟɠɟɥɢ ɟɝɨ ɨɪɢɝɢɧɚɥ – ɍ ɧɚɫ 

ɧɚɣɞёɲɶ ɛɨɥɶɲɟ, ɱɟɦ ɨɠɢɞɚɟɲɶ. ȿɫɥɢ ɧɚɱɚɥɨ ɧɟɦɟɰɤɨɝɨ ɫɥɨɝɚɧɚ (Mehr drin – 

ȼɧɭɬɪɢ ɛɨɥɶɲɟ) ɮɨɤɭɫɢɪɭɟɬ ɜɧɢɦɚɧɢɟ ɚɞɪɟɫɚɬɚ ɧɚ ɠɟɧɫɤɢɯ ɩɪɟɥɟɫɬɹɯ, ɬɨ ɪɭɫ-

ɫɤɨɟ ɍ ɧɚɫ ɨɬɫɵɥɚɟɬ ɟɝɨ ɤ ɩɪɨɢɡɜɨɞɢɬɟɥɸ ɬɨɜɚɪɨɜ, ɚ ɪɚɞɢɚɥɶɧɵɣ ɮɨɧ ɪɟɤɥɚɦɵ 

ɭɤɚɡɵɜɚɟɬ ɧɚ ɩɪɟɜɵɲɟɧɢɟ ɩɪɟɞɟɥɚ.  

                                    



MIET MICH - BENUTZ MICH: ȼɨɡɶɦɢ ɦɟɧɹ ɜ ɚɪɟɧɞɭ - ɢɫɩɨɥɶɡɭɣ ɦɟɧɹ – ɬɚ-

ɤɨɜ ɫɥɨɝɚɧ Ʌɟɣɩɰɢɝɫɤɨɝɨ ɩɪɟɞɩɪɢɹɬɢɹ MTS GmbH, ɤɨɬɨɪɨɟ ɡɚɧɢɦɚɟɬɫɹ ɚɪɟɧɞɨɣ 

ɩɪɢɰɟɩɨɜ ɞɥɹ ɛɨɥɶɲɢɯ ɩɨ ɪɚɡɦɟɪɭ ɪɟɤɥɚɦ. ɇɢɠɟ, ɩɨɞ ɤɪɚɬɤɨ ɫɮɨɪɦɭɥɢɪɨɜɚɧ-

ɧɨɦ ɥɨɡɭɧɝɨɦ ɜ ɜɵɡɵɜɚɸɳɢɯ ɩɨɡɚɯ ɢɡɨɛɪɚɠɟɧɵ ɬɪɢ ɩɨɥɭɨɞɟɬɵɟ ɦɨɞɟɥɢ ɜ ɦɢ-

ɧɢ-ɸɛɤɚɯ, ɫɚɩɨɝɚɯ ɢ ɛɸɫɬɝɚɥɶɬɟɪɚɯ. 

Ⱦɚɧɧɚɹ ɪɟɤɥɚɦɚ ɫɞɟɥɚɧɚ ɩɨ ɞɪɭɝɨɣ ɤɥɚɫɫɢɱɟɫɤɨɣ ɫɯɟɦɟ: ɡɞɟɫɶ ɢɫɩɨɥɶɡɭɟɬɫɹ 

ɞɪɭɝɨɣ ɭɡɨɪ ɫɤɚɧɢɪɨɜɚɧɢɹ ɜɟɪɛɚɥɶɧɨɣ ɢɧɮɨɪɦɚɰɢɢ ɱɟɥɨɜɟɤɨɦ – ɥɚɬɢɧɫɤɚɹ ɛɭɤ-

ɜɚ «F». ɋɧɚɱɚɥɚ ɩɪɨɱɢɬɵɜɚɟɬɫɹ ɩɨ ɝɨɪɢɡɨɧɬɚɥɢ ɧɚɢɛɨɥɟɟ ɜɚɠɧɚɹ ɢɧɮɨɪɦɚɰɢɹ ɜ 

ɜɟɪɯɧɟɣ ɱɚɫɬɢ ɪɟɤɥɚɦɵ, ɡɚɬɟɦ ɜɡɝɥɹɞ ɩɨɥɶɡɨɜɚɬɟɥɹ ɩɟɪɟɦɟɳɚɟɬɫɹ ɧɚ ɨɞɧɭ ɫɬɭ-

ɩɟɧɶ ɧɢɠɟ ɢ, ɧɚɤɨɧɟɰ, ɟɝɨ ɜɡɝɥɹɞ ɦɟɞɥɟɧɧɨ ɞɜɢɠɟɬɫɹ ɩɨ ɜɟɪɬɢɤɚɥɢ ɫ ɥɟɜɨɣ ɫɬɨ-

ɪɨɧɵ ɫɬɪɚɧɢɰɵ, ɨɯɜɚɬɵɜɚɹ ɰɟɧɬɪɚɥɶɧɭɸ ɱɚɫɬɶ ɫ ɢɡɨɛɪɚɠɟɧɢɟɦ ɞɟɜɭɲɟɤ.  

ȼ ɪɟɤɥɚɦɟ ɢɫɤɭɫɧɨ ɢɫɩɨɥɶɡɭɟɬɫɹ ɜɵɛɨɪ ɲɪɢɮɬɚ, ɤɨɬɨɪɵɣ ɜɥɢɹɟɬ ɧɚ ɜɢɡɭ-

ɚɥɶɧɭɸ ɢɟɪɚɪɯɢɸ. Ȼɨɥɶɲɨɣ ɩɨ ɪɚɡɦɟɪɭ ɠɢɪɧɵɣ ɲɪɢɮɬ ɜ ɩɟɪɜɨɣ ɫɬɪɨɤɟ ɜ ɫɨɱɟ-

ɬɚɧɢɢ ɫ ɩɪɟɞɥɨɠɟɧɢɟɦ ɜ ɢɦɩɟɪɚɬɢɜɟ ɭɫɢɥɢɜɚɟɬ ɷɦɨɰɢɨɧɚɥɶɧɨɟ ɜɨɡɞɟɣɫɬɜɢɟ ɧɚ 

ɩɨɬɪɟɛɢɬɟɥɹ. ȼɬɨɪɚɹ ɫɬɪɨɤɚ ɛɥɚɝɨɞɚɪɹ ɩɨɥɨɦɭ ɜɧɭɬɪɢ ɲɪɢɮɬɭ ɢ ɩɨɜɬɨɪɟɧɢɸ 

ɫɥɨɜɚ MICH ɤɚɠɟɬɫɹ ɨɬɞɚɥёɧɧɵɦ ɨɬɪɚɠɟɧɢɟɦ ɩɟɪɜɨɣ ɢ ɩɨɷɬɨɦɭ ɧɟ ɜɨɫɩɪɢɧɢ-

ɦɚɟɬɫɹ ɤɚɤ ɫɚɦɨɫɬɨɹɬɟɥɶɧɚɹ ɫɬɪɨɤɚ. Ɍɚɤɚɹ ɤɨɦɛɢɧɚɰɢɹ ɲɪɢɮɬɨɜ ɫɧɢɦɚɟɬ ɢ ɦɨ-

ɧɨɬɨɧɧɨɫɬɶ ɫɚɦɨɝɨ ɞɢɡɚɣɧɚ.   

ɇɢɠɟ ɪɚɫɩɨɥɚɝɚɟɬɫɹ ɢɧɮɨɪɦɚɰɢɹ, ɤɨɬɨɪɚɹ ɨɬɧɨɫɢɬɫɹ ɧɟɩɨɫɪɟɞɫɬɜɟɧɧɨ ɤ 

ɚɪɟɧɞɟ ɩɪɢɰɟɩɨɜ – Hänger mietet man beim Hängerprofi! (ɉɪɢɰɟɩɵ ɚɪɟɧɞɭɸɬ ɭ 

ɩɪɨɮɟɫɫɢɨɧɚɥɨɜ!).  Ɋɚɡɧɵɣ ɪɚɡɦɟɪ ɲɪɢɮɬɚ ɹɜɥɹɟɬɫɹ ɫɜɨɟɨɛɪɚɡɧɨɣ ɝɪɚɧɢɰɟɣ, ɨɬ-

ɞɟɥɹɸɳɟɣ ɢɝɪɢɜɭɸ ɩɫɟɜɞɨɢɧɮɨɪɦɚɰɢɸ ɨɬ ɞɟɥɨɜɨɣ, ɨɬɧɨɫɹɳɟɣɫɹ ɤ ɪɟɤɥɚɦɢɪɭ-

ɟɦɨɦɭ ɬɨɜɚɪɭ. ɇɟɨɛɯɨɞɢɦɨ ɬɚɤɠɟ ɨɬɦɟɬɢɬɶ, ɱɬɨ ɞɥɹ ɩɪɢɜɥɟɱɟɧɢɹ ɞɟɥɨɜɨɣ ɢɧ-

ɮɨɪɦɚɰɢɢ ɪɟɤɥɚɦɨɞɚɬɟɥɶ ɢɫɩɨɥɶɡɭɟɬ ɹɪɤɨ ɪɨɡɨɜɵɣ ɰɜɟɬ: ɫɧɚɱɚɥɚ ɤɚɤ ɰɜɟɬ 

ɸɛɨɱɤɢ ɭ ɞɟɜɭɲɤɢ, ɨɛɥɨɤɨɬɢɜɲɟɣɫɹ ɧɚ ɩɪɢɰɟɩ, ɡɚɬɟɦ ɤɚɤ ɫɯɟɦɭ ɩɪɨɟɡɞɚ ɤ ɮɢɪ-

ɦɟ, ɧɚɩɨɦɢɧɚɸɳɟɣ ɩɨɡɭ ɷɬɨɣ ɞɟɜɭɲɤɢ.  

4.3 Ⱦɨɦɚɲɧɟɟ ɯɨɡɹɣɫɬɜɨ + ɠɟɧɳɢɧɚ + ɫɟɤɫ 

Ɍɪɢ ɛɭɤɜɵ K ɥɚɬɢɧɫɤɨɝɨ ɚɥɮɚɜɢɬɚ «die drei K» – ɭɫɬɨɣɱɢɜɨɟ ɜɵɪɚɠɟɧɢɟ ɤɨ-

ɬɨɪɨɟ ɜ ɬɪёɯ ɫɥɨɜɚɯ – Kinder, Küche, Kirche (ɞɟɬɢ, ɤɭɯɧɹ, ɰɟɪɤɨɜɶ) – ɫɨɝɥɚɫɧɨ 

ɤɨɧɫɟɪɜɚɬɢɜɧɵɦ ɩɪɟɞɫɬɚɜɥɟɧɢɹɦ ɨɩɪɟɞɟɥɹɟɬ ɫɨɰɢɚɥɶɧɭɸ ɪɨɥɶ ɠɟɧɳɢɧɵ ɜ 



ɧɟɦɟɰɤɨɦ ɨɛɳɟɫɬɜɟ. ȼ ɩɟɪɜɭɸ ɨɱɟɪɟɞɶ, ɨɧɚ ɞɨɥɠɧɚ ɛɵɥɚ ɜɨɫɩɢɬɵɜɚɬɶ ɩɨɞɪɚɫ-

ɬɚɸɳɟɟ ɩɨɤɨɥɟɧɢɟ, ɜɵɩɨɥɧɹɬɶ ɜɫɸ ɪɚɛɨɬɭ ɩɨ ɞɨɦɭ ɢ ɫɨɛɥɸɞɚɬɶ ɦɨɪɚɥɶɧɵɟ ɡɚ-

ɤɨɧɵ, ɩɪɟɞɩɢɫɚɧɧɵɟ ɰɟɪɤɨɜɶɸ. Ɋɚɛɨɬɚɸɳɚɹ ɦɚɬɶ ɪɚɫɰɟɧɢɜɚɥɚɫɶ ɜ ɨɛɳɟɫɬɜɟ ɤɚɤ 

ɩɥɨɯɚɹ ɦɚɬɶ (Rabenmutter). ɋ ɬɟɱɟɧɢɟɦ ɜɪɟɦɟɧɢ ɨɛɪɚɡ ɠɟɧɳɢɧɵ ɢɡɦɟɧɢɥɫɹ, 

«die drei K» ɧɚɩɨɥɧɢɥɢɫɶ ɧɨɜɵɦ ɫɨɞɟɪɠɚɧɢɟɦ: ɞɟɬɢ ɢ ɫɟɦɶɹ ɨɫɬɚɥɢɫɶ ɧɟɢɡɦɟɧ-

ɧɵɦɢ ɜ ɠɢɡɧɢ ɫɨɜɪɟɦɟɧɧɨɣ ɠɟɧɳɢɧɵ, ɚ ɜɨɬ ɰɟɪɤɨɜɶ ɭɫɬɭɩɢɥɚ ɦɟɫɬɨ ɤɚɪɶɟɪɟ – 

«Kinder, Küche und Karriere». ɇɟɫɦɨɬɪɹ ɧɚ ɢɡɦɟɧɢɜɲɭɸɫɹ ɪɨɥɶ ɠɟɧɳɢɧɚ ɜ ɫɟɤ-

ɫɢɫɬɫɤɨɣ ɪɟɤɥɚɦɟ ɩɪɟɞɫɬɚёɬ ɜ ɪɨɥɢ ɬɨɣ ɠɟ ɞɨɦɨɯɨɡɹɣɤɢ, ɤɨɬɨɪɚɹ ɩɵɥɟɫɨɫɢɬ, ɜɚ-

ɪɢɬ, ɱɢɫɬɢɬ, ɫɪ.: 

  
 

ɇɚ ɪɟɤɥɚɦɚɯ ɬɪёɯ ɧɟɦɟɰɤɢɯ ɮɢɪɦ KÜCHEN KOCHS, Kaffeeshop-Kette 

Tchibo/Eduscho ɢ AEG ɢɡɨɛɪɚɠɟɧɵ ɬɪɢ ɠɟɧɳɢɧɵ, ɡɚɧɢɦɚɸɳɢɟɫɹ ɞɨɦɚɲɧɢɦ 

ɯɨɡɹɣɫɬɜɨɦ: ɨɞɧɚ ɝɨɬɨɜɢɬ ɪɨɠɞɟɫɬɜɟɧɫɤɢɣ ɭɠɢɧ, ɞɪɭɝɚɹ ɦɨɟɬ ɨɤɧɚ ɩɨɫɥɟ ɡɢɦɵ, 

ɬɪɟɬɶɹ ɩɵɥɟɫɨɫɢɬ.  

ɇɚ ɩɟɪɜɵɣ ɜɡɝɥɹɞ ɪɟɤɥɚɦɧɵɣ ɬɟɤɫɬ «SÜSSER DIE GLOCKEN NIE KLIN-

GEN» – WIR LÄUTEN DIE TIEFPREISE EIN! – Сɥɚɞɨɫɬɧɟɟ ɤɨɥɨɤɨɥɚ ɧɢɤɨɝɞɚ 

ɧɟ ɡɜɨɧɹɬ, ɱɟɦ ɜ ɪɨɠɞɟɫɬɜɟɧɫɤɭɸ ɩɨɪɭ. Эɬɢɦ ɡɜɨɧɨɦ ɦɵ ɨɩɨɜɟɳɚɟɦ ɨ ɫɧɢɠɟ-

ɧɢɢ ɰɟɧ – ɡɜɭɱɢɬ ɞɨɜɨɥɶɧɨ ɧɟɣɬɪɚɥɶɧɨ. ɉɟɪɜɨɟ ɩɪɟɞɥɨɠɟɧɢɟ, ɡɚɤɥɸɱёɧɧɨɟ ɜ ɤɚ-

ɜɵɱɤɢ, ɷɬɨ ɧɚɡɜɚɧɢɟ ɢɡɜɟɫɬɧɨɣ ɧɟɦɟɰɤɨɣ ɪɨɠɞɟɫɬɜɟɧɫɤɨɣ ɩɟɫɧɢ XIX ɜɟɤɚ. ȼɬɨ-

ɪɨɟ ɩɪɟɞɫɬɚɜɥɹɟɬ ɫɨɛɨɣ ɩɨɛɭɞɢɬɟɥɶɧɭɸ ɤɨɧɫɬɪɭɤɰɢɸ, ɰɟɥɶ ɤɨɬɨɪɨɣ ɩɪɢɜɥɟɱɶ 

ɜɧɢɦɚɧɢɟ ɩɨɬɟɧɰɢɚɥɶɧɵɯ ɩɨɤɭɩɚɬɟɥɟɣ ɤ ɪɟɤɥɚɦɢɪɭɟɦɨɦɭ ɬɨɜɚɪɭ. ȼ ɫɨɜɨɤɭɩɧɨ-

ɫɬɢ ɷɬɨ ɩɪɢɞɚёɬ ɪɟɤɥɚɦɧɨɦɭ ɫɨɨɛɳɟɧɢɸ ɩɪɚɡɞɧɢɱɧɨɟ ɧɚɫɬɪɨɟɧɢɟ.  

Ɉɞɧɚɤɨ ɧɟɜɟɪɛɚɥɶɧɵɣ ɫɟɝɦɟɧɬ ɪɟɤɥɚɦɵ – ɭɥɵɛɚɸɳɚɹɫɹ, ɱɭɬɶ ɜɩɟɪёɞ ɧɚɤɥɨ-

ɧɢɜɲɚɹɫɹ ɜɢɪɬɭɚɥɶɧɚɹ ɞɚɦɚ ɫ ɝɥɭɛɨɤɢɦ ɞɟɤɨɥɶɬɟ ɢ ɫ ɪɨɠɤɚɦɢ ɧɚ ɝɨɥɨɜɟ – ɩɪɢ-



ɞɚёɬ ɫɥɨɝɚɧɭ ɨɩɪɟɞɟɥёɧɧɭɸ ɞɜɭɫɦɵɫɥɟɧɧɨɫɬɶ. ɇɨɫɢɬɟɥɹɦ ɹɡɵɤɚ ɯɨɪɨɲɨ ɢɡ-

ɜɟɫɬɧɨ, ɱɬɨ ɫɥɨɜɨ Glocken (ɤɨɥɨɤɨɥɚ) ɹɜɥɹɟɬɫɹ ɥɚɫɤɨɜɵɦ ɨɛɨɡɧɚɱɟɧɢɟɦ ɞɥɹ 

ɠɟɧɫɤɢɯ ɝɪɭɞɟɣ, ɬ.ɟ. ɢɦɟɟɬ ɤɨɧɧɨɬɚɬɢɜɧɨɟ ɡɧɚɱɟɧɢɟ, ɡɚɮɢɤɫɢɪɨɜɚɧɧɨɟ ɜ ɫɢɧɨ-

ɧɢɦɢɱɟɫɤɢɯ ɫɥɨɜɚɪɹɯ, ɧɚɩɪɢɦɟɪ, ɜ [Textor, 2011, S. 41]. Ⱦɟɧɨɬɚɬɢɜɧɨɟ ɡɧɚɱɟɧɢɟ 

ɫɥɨɜɚ ɚɤɬɭɚɥɢɡɢɪɭɟɬɫɹ ɜ ɷɬɨɦ ɫɥɭɱɚɟ ɱɟɪɟɡ ɫɚɦ ɩɪɟɞɦɟɬ – ɤɨɥɨɤɨɥɶɱɢɤ, ɥɟɠɚ-

ɳɢɣ ɧɚ ɫɬɨɥɟ ɫɩɪɚɜɚ ɨɬ ɠɟɧɳɢɧɵ. Ʉɚɤ ɢ ɜ ɪɟɤɥɚɦɟ ɨ ɫɬɹɠɤɟ ɩɨɥɨɜ, ɢɫɩɨɥɶɡɭɟɬ-

ɫɹ ɫɜɨɟɨɛɪɚɡɧɵɣ ɬɪɸɤ ɪɟɤɥɚɦɨɞɚɬɟɥɹ – ɟɝɨ ɩɨɞɦɢɝɢɜɚɧɢɟ ɚɞɪɟɫɚɬɭ ɢ ɧɟɞɨɭɦёɧ-

ɧɵɣ ɜɨɩɪɨɫ: «ə ɢɦɟɥ ɜ ɜɢɞɭ ɪɨɠɞɟɫɬɜɟɧɫɤɢɟ ɤɨɥɨɤɨɥɚ. Ⱥ ɬɵ ɱɬɨ ɩɨɞɭɦɚɥ?». Ɍɚ-

ɤɚɹ ɫɦɟɫɶ ɫɜɹɳɟɧɧɨɝɨ ɢ ɩɪɨɮɚɧɧɨɝɨ ɜ ɪɟɤɥɚɦɟ ɩɨɥɭɱɢɥɚ ɧɟɝɚɬɢɜɧɵɟ ɨɬɡɵɜɵ ɜ 

ɧɟɦɟɰɤɨɣ ɩɪɟɫɫɟ ɢ ɛɵɥɚ ɧɚɡɜɚɧɚ ɫɟɤɫɢɫɬɫɤɨɣ, ɭɧɢɡɢɬɟɥɶɧɨɣ, ɩɨɪɧɨɝɪɚɮɢɱɟɫɤɨɣ 

ɢ ɜɟɪɯɨɦ ɛɟɡɜɤɭɫɢɹ [Eimer, 2016].  

ɋɨɝɥɚɫɧɨ ɫɨɜɪɟɦɟɧɧɵɦ ɧɟɦɟɰɤɢɦ ɫɥɨɜɚɪɹɦ, ɩɪɢɥɚɝɚɬɟɥɶɧɨɟ Putzmunter, ɢɫ-

ɩɨɥɶɡɭɸɳɟɟɫɹ ɜ ɤɚɱɟɫɬɜɟ ɫɥɨɝɚɧɚ, ɢɦɟɟɬ ɬɚɤɢɟ ɡɧɚɱɟɧɢɹ, ɤɚɤ «ɛɨɞɪɵɣ, ɚɤɬɢɜ-

ɧɵɣ, ɜ ɯɨɪɨɲɟɦ ɧɚɫɬɪɨɟɧɢɢ» ɢ ɱɚɫɬɨ ɭɩɨɬɪɟɛɥɹɟɬɫɹ ɜ ɪɚɡɝɨɜɨɪɧɨɣ ɪɟɱɢ ɫ ɲɭɬ-

ɥɢɜɵɦ ɨɬɬɟɧɤɨɦ. Ɉɞɧɚɤɨ, ɩɨ ɦɧɟɧɢɸ Ɋɨɥɶɮɚ-Ȼɟɪɧɝɚɪɞɚ ɗɫɫɢɝɚ, ɫɥɨɜɨ putz-

munter ɧɟ ɨɡɧɚɱɚɟɬ ɥɸɛɢɬɶ ɭɛɢɪɚɬɶɫɹ, ɫɪ.: «… was nicht bedeutet, gern 

sauberzumachen» [Essig, 2017]. ȼ ɞɚɧɧɨɦ ɫɥɭɱɚɟ ɦɵ ɢɦɟɟɦ ɞɟɥɨ ɫ ɬɚɤ ɧɚɡɵɜɚɟ-

ɦɨɣ ɧɚɪɨɞɧɨɣ ɷɬɢɦɨɥɨɝɢɟɣ, ɤɨɝɞɚ ɩɪɨɢɫɯɨɠɞɟɧɢɟ ɫɥɨɜɚ ɨɛɴɹɫɧɹɟɬɫɹ ɧɚ ɨɫɧɨɜɟ 

ɜɧɟɲɧɟɝɨ ɫɨɡɜɭɱɢɹ ɫ ɞɪɭɝɢɦ ɫɥɨɜɨɦ ɢ ɧɟ ɫɨɨɬɜɟɬɫɬɜɭɟɬ ɞɟɣɫɬɜɢɬɟɥɶɧɨɣ ɷɬɢɦɨ-

ɥɨɝɢɢ. Ɋ.-Ȼ. ɗɫɫɢɝ, ɜ ɫɜɨɸ ɨɱɟɪɟɞɶ, ɨɛɴɹɫɧɹɟɬ ɷɬɨ ɬɟɦ, ɱɬɨ putz ɜ ɞɚɧɧɨɦ ɫɥɭɱɚɟ 

ɧɟ ɢɦɟɟɬ ɧɢɱɟɝɨ ɨɛɳɟɝɨ ɫɨ ɫɥɨɜɨɦ Putzen, ɚ ɫ ɤɨɧɧɨɬɚɬɢɜɧɵɦ ɡɧɚɱɟɧɢɟɦ Putz ɜ 

ɜɨɪɨɜɫɤɨɦ, ɛɥɚɬɧɨɦ ɠɚɪɝɨɧɟ, ɜ ɤɨɬɨɪɨɦ ɨɧɨ ɨɡɧɚɱɚɟɬ «ɲɭɬɤɚ, ɲɚɥɨɫɬɶ, ɩɪɨɞɟɥ-

ɤɚ» ɢ ɢɦɟɟɬ ɪɨɞɫɬɜɟɧɧɵɟ ɤɨɪɧɢ ɫ ɨɞɧɨɡɧɚɱɧɵɦ ɫɥɨɜɨɦ Posse [Essig, 2017].  

Ȼɥɚɝɨɞɚɪɹ ɧɚɪɨɞɧɨɣ ɷɬɢɦɨɥɨɝɢɢ ɩɪɨɢɫɯɨɞɢɬ ɫɜɨɟɨɛɪɚɡɧɚɹ ɢɝɪɚ ɦɟɠɞɭ ɞɜɭ-

ɦɹ ɱɚɫɬɹɦɢ ɫɥɨɜɚ Putz ɢ munter, ɧɚɩɪɢɦɟɪ, Putzen macht munter – ɍɛɨɪɤɚ ɛɨɞɪɢɬ 

ɢ ɜɟɫɟɥɢɬ. Ɍɚɤɨɟ ɩɪɨɱɬɟɧɢɟ ɫɥɨɜɚ ɩɨɞɬɜɟɪɠɞɚɟɬɫɹ ɢ ɩɪɟɞɥɨɠɟɧɢɟɦ ɜ ɫɬɚɬɶɟ, ɩɨ-

ɫɜɹɳёɧɧɨɣ ɷɬɨɣ ɪɟɤɥɚɦɟ, ɫɪ.: «Putzmunter» geht es in den lang ersehnten Frühling 

[Saurer Kaffee, 2013] – ȼ ɞɨɥɝɨɠɞɚɧɧɭɸ ɜɟɫɧɭ ɜɫɬɭɩɚɟɦ ɝɨɬɨɜɵɟ ɜɫё ɩɟɪɟɦɵɬɶ. 

ɋɟɤɫɢɫɬɫɤɢɦ ɧɟɜɟɪɛɚɥɶɧɵɦ ɤɨɦɩɨɧɟɧɬɨɦ ɜ ɪɟɤɥɚɦɟ ɹɜɥɹɟɬɫɹ ɢɡɨɛɪɚɠɟɧɢɟ 

ɭɥɵɛɚɸɳɟɝɨɫɹ ɦɨɥɨɞɨɝɨ ɱɟɥɨɜɟɤɚ ɜ ɧɢɠɧɟɦ ɩɪɚɜɨɦ ɭɝɥɭ, ɤɨɬɨɪɵɣ ɛɟɡɞɟɥɶɧɢ-



ɱɚɟɬ, ɜɚɥɹɹɫɶ ɧɚ ɦɹɝɤɨɦ ɦɚɬɪɚɰɟ, ɤɨɬɨɪɵɣ ɪɟɤɥɚɦɢɪɭɟɬ ɬɚ ɠɟ ɮɢɪɦɚ Tchi-

bo/Eduscho ɤɚɤ ɬɨɩ-ɩɪɟɞɥɨɠɟɧɢɟ. Ⱥɜɬɨɪ ɫɬɚɬɶɢ «Saurer Kaffee» ɡɚɦɟɱɚɟɬ ɫ ɢɪɨ-

ɧɢɟɣ: «Bei Tchibo/Eduscho putzen Frauen und relaxen Männer gegen die Früh-

jahrsmüdigkeit» [Saurer Kaffee, 2013] – ɉɪɨɬɢɜ ɜɟɫɟɧɧɟɝɨ ɧɟɞɨɦɨɝɚɧɢɹ ɭ Tchi-

bo/Eduscho ɠɟɧɳɢɧɵ ɦɨɸɬ, ɚ ɦɭɠɱɢɧɵ ɨɬɞɵɯɚɸɬ. 

ɉɪɨɛɥɟɦɚ ɩɨɞɨɛɧɵɯ ɧɟɦɟɰɤɢɯ ɪɟɤɥɚɦ ɧɟ ɜ ɬɨɦ, ɱɬɨ ɧɚ ɧɢɯ ɢɡɨɛɪɚɠɟɧɚ ɞɨ-

ɦɨɯɨɡɹɣɤɚ, ɚ ɜ ɬɨɦ ɦɟɫɫɟɞɠɟ, ɤɨɬɨɪɵɣ ɩɨɫɵɥɚɟɬɫɹ ɱɟɪɟɡ ɜɟɪɛɚɥɶɧɵɣ ɢ ɧɟɜɟɪ-

ɛɚɥɶɧɵɣ ɪɟɤɥɚɦɧɵɣ ɬɟɤɫɬ, ɚ ɢɦɟɧɧɨ: ɨɫɧɨɜɧɚɹ ɡɚɞɚɱɚ ɠɟɧɳɢɧɵ – ɜɚɪɢɬɶ, ɠɚ-

ɪɢɬɶ, ɫɬɢɪɚɬɶ, ɭɛɢɪɚɬɶ ɢɥɢ ɩɵɥɟɫɨɫɢɬɶ, ɤɚɤ ɜ ɪɟɤɥɚɦɟ – Mein treuer Begleiter 

(Ɇɨɣ ɜɟɪɧɵɣ ɫɩɭɬɧɢɤ). ɂɡ ɫɥɨɝɚɧɚ ɹɜɫɬɜɭɟɬ, ɱɬɨ ɜɟɪɧɵɦ ɫɩɭɬɧɢɤɨɦ ɠɟɧɳɢɧɵ 

ɹɜɥɹɟɬɫɹ ɧɟ ɦɭɠɱɢɧɚ, ɚ … ɩɵɥɟɫɨɫ. ɉɨɞɨɛɧɵɟ ɫɟɤɫɢɫɬɫɤɢɟ «ɤɚɪɬɢɧɤɢ ɢɡ ɠɢɡɧɢ 

ɞɨɦɨɯɨɡɹɣɤɢ» ɧɟ ɬɨɥɶɤɨ ɪɚɫɩɪɨɫɬɪɚɧɹɸɬ ɪɨɥɟɜɵɟ ɫɬɟɪɟɨɬɢɩɵ, ɧɨ ɢ ɭɤɨɪɟɧɹɸɬ 

ɢɯ ɜ ɫɨɡɧɚɧɢɢ ɫɨɜɪɟɦɟɧɧɨɝɨ ɱɟɥɨɜɟɤɚ.  

4.4 Ɍɢɩɢɱɧɨ ɠɟɧɫɤɨɟ 

ɋɨɝɥɚɫɧɨ ɢɫɫɥɟɞɨɜɚɧɢɸ Ɏɟɞɟɪɚɥɶɧɨɝɨ ɢɧɫɬɢɬɭɬɚ ɩɪɨɮɟɫɫɢɨɧɚɥɶɧɨɝɨ ɨɛɭ-

ɱɟɧɢɹ, ɜ Ƚɟɪɦɚɧɢɢ ɜ 2011 ɝɨɞɭ ɞɨɥɹ ɠɟɧɳɢɧ ɜ ɬɟɯɧɢɱɟɫɤɢɯ ɩɪɨɮɟɫɫɢɹɯ ɫɨɫɬɚɜ-

ɥɹɥɚ 25, 4 %. ɗɬɨ ɡɧɚɱɢɬ, ɱɬɨ ɤɚɠɞɚɹ ɱɟɬɜёɪɬɚɹ ɫɨɜɪɟɦɟɧɧɚɹ ɧɟɦɤɚ ɬɟɯɧɢɱɟɫɤɢ 

ɩɨɞɤɨɜɚɧɚ. ɇɟɫɦɨɬɪɹ ɧɚ ɷɬɨ, ɭɧɢɜɟɪɫɚɥɶɧɵɦ ɹɜɥɹɟɬɫɹ ɫɬɟɪɟɨɬɢɩ ɨ ɬɨɦ, ɱɬɨ 

ɠɟɧɳɢɧɚ ɢ ɬɟɯɧɢɤɚ – ɞɜɟ ɧɟɫɨɜɦɟɫɬɢɦɵɟ ɜɟɳɢ, ɫɪ.: Frauen und Technik passen 

einfach nicht zusammen! / Women and technology don’t mix! Ɉɫɨɛɟɧɧɨ ɩɪɨɞɭɤ-

ɬɢɜɧɨ ɷɬɨ ɤɥɢɲɟ ɷɤɫɩɥɭɚɬɢɪɭɟɬɫɹ ɜ ɪɟɤɥɚɦɟ ɩɨ ɩɪɨɞɚɠɟ ɷɥɟɤɬɪɨɧɢɤɢ ɢ ɦɟɯɚɧɢ-

ɱɟɫɤɢɯ ɚɤɫɟɫɫɭɚɪɨɜ.  

 

 



Ɍɚɤ, ɜ ɫɥɨɝɚɧɟ, ɪɟɤɥɚɦɢɪɭɸɳɢɣ ɮɨɬɨɚɩɩɚɪɚɬ ɮɢɪɦɵ Panasonic ɧɚɩɪɹɦɭɸ 

ɭɬɜɟɪɠɞɚɟɬɫɹ, ɱɬɨ ɠɟɧɳɢɧɚ ɫɨɜɟɪɲɟɧɧɨ ɛɟɫɩɨɦɨɳɧɚ ɜ ɨɛɪɚɳɟɧɢɢ ɫ ɬɟɯɧɢɤɨɣ ɢ 

ɱɬɨ ɬɟɯɧɢɤɚ ɹɜɥɹɟɬɫɹ ɩɪɟɪɨɝɚɬɢɜɨɣ ɦɭɠɱɢɧ. ɀɟɧɳɢɧɵ ɦɨɝɭɬ ɥɢɲɶ ɯɨɪɨɲɨ 

ɭɩɚɤɨɜɵɜɚɬɶ ɜɟɳɢ, ɫɪ.: Sicher nichts für Frauenhänden. Außer beim Einpacken ins 

Geschenkpapier (Ɍɨɱɧɨ – ɧɟ ɞɥɹ ɠɟɧɫɤɢɯ ɪɭɤ. ɂɦ ɦɨɠɧɨ ɬɨɥɶɤɨ ɪɚɡɪɟɲɢɬɶ ɡɚ-

ɩɚɤɨɜɚɬɶ [ɮɨɬɨɚɩɩɚɪɚɬ] ɜ ɩɨɞɚɪɨɱɧɭɸ ɛɭɦɚɝɭ). 

ɒɜɟɣɰɚɪɫɤɚɹ ɮɢɪɦɚ ɩɨ ɩɪɨɢɡɜɨɞɫɬɜɭ ɱɚɫɨɜ ɦɚɪɤɢ IWC ɜ ɫɜɨɢɯ ɪɟɤɥɚɦɧɵɯ 

ɫɥɨɝɚɧɚɯ ɞɥɹ ɭɫɢɥɟɧɢɹ ɜɵɪɚɡɢɬɟɥɶɧɨɫɬɢ ɢɫɩɨɥɶɡɭɟɬ ɬɚɤɭɸ ɫɬɢɥɢɫɬɢɱɟɫɤɭɸ ɮɢ-

ɝɭɪɭ, ɤɚɤ ɚɧɬɢɬɟɡɚ. ȼ ɫɥɨɝɚɧɚɯ, ɫɨɫɬɨɹɳɢɯ ɢɡ ɞɜɭɯ ɩɪɨɫɬɵɯ ɩɪɟɞɥɨɠɟɧɢɣ, ɩɪɨ-

ɬɢɜɨɩɨɫɬɚɜɥɹɸɬɫɹ ɧɟɤɨɬɨɪɵɟ ɩɨɥɨɠɢɬɟɥɶɧɵɟ ɢ ɨɬɪɢɰɚɬɟɥɶɧɵɟ ɫɜɨɣɫɬɜɚ ɠɟɧ-

ɳɢɧɵ, ɫɪ.: Fast so schön wie eine Frau. Tickt aber richtig (ɉɨɱɬɢ ɬɚɤɢɟ ɠɟ ɤɪɚɫɢ-

ɜɵɟ, ɤɚɤ ɠɟɧɳɢɧɚ. ɇɨ ɩɪɚɜɢɥɶɧɨ ɮɭɧɤɰɢɨɧɢɪɭɸɬ). ɗɬɨ ɨɡɧɚɱɚɟɬ, ɱɬɨ ɠɟɧɳɢɧɚ 

ɤɪɚɫɢɜɚ, ɧɨ ɧɟ ɬɚɤ ɜɟɞёɬ ɫɟɛɹ, ɤɚɤ ɷɬɨɝɨ ɛɵ ɯɨɬɟɥɨɫɶ ɦɭɠɱɢɧɟ. ɂɥɢ: Fast so 

kompliziert wie eine Frau. Aber pünktlich (ɉɨɱɬɢ ɬɚɤɢɟ ɠɟ ɫɥɨɠɧɵɟ, ɤɚɤ ɠɟɧɳɢɧɚ. 

ɇɨ ɩɭɧɤɬɭɚɥɶɧɵɟ). ɋɦɵɫɥ ɬɚɤɨɜ: ɀɟɧɳɢɧɚ – ɧɟ ɩɪɢɦɢɬɢɜɧɨɟ ɫɭɳɟɫɬɜɨ, ɧɨ ɧɟ-

ɩɭɧɤɬɭɚɥɶɧɨɫɬɶ ɟё ɛɨɥɶɲɨɣ ɧɟɞɨɫɬɚɬɨɤ. 

ɑɪɟɡɦɟɪɧɚɹ ɚɤɬɢɜɧɨɫɬɶ ɫɨɜɪɟɦɟɧɧɵɯ ɠɟɧɳɢɧ ɪɚɡɞɪɚɠɚɟɬ ɦɭɠɱɢɧ. ɀɟɧɳɢ-

ɧɵ ɡɚɧɹɥɚ ɜɫё ɢɯ ɥɢɱɧɨɟ ɩɪɨɫɬɪɚɧɫɬɜɨ ɛɟɡ ɨɫɬɚɬɤɚ: ɨɧɢ ɤɭɪɹɬ ɢɯ ɫɢɝɚɪɵ, ɟɡɞɹɬ 

ɧɚ ɢɯ ɦɨɬɨɰɢɤɥɚɯ, ɩɶɸɬ ɬɨɬ ɠɟ ɚɥɤɨɝɨɥɶ. ȼ ɩɨɫɥɟɞɧɟɦ ɩɪɟɞɥɨɠɟɧɢɢ ɫɥɨɝɚɧɚ 

ɡɜɭɱɢɬ ɦɨɥɶɛɚ ɨ ɬɨɦ, ɱɬɨɛɵ ɠɟɧɳɢɧɵ ɨɫɬɚɜɢɥɢ ɢɦ ɯɨɬɹ ɛɵ ɦɚɪɤɭ ɢɯ, ɦɭɠɫɤɢɯ 

ɱɚɫɨɜ IWC, ɫɪ.: Frauen rauchen unsere Cohiba. Sie fahren unsere Harley. Trinken 

unseren Lagavulin. Lasst uns wenigstens unsere IWC. ɉɨɷɬɨɦɭ, ɱɬɨɛɵ ɦɭɠɱɢɧɵ ɢ 

ɠɟɧɳɢɧɵ ɯɨɬɶ ɱɟɦ-ɬɨ ɨɬɥɢɱɚɥɢɫɶ ɞɪɭɝ ɨɬ ɞɪɭɝɚ, ɜɥɚɞɟɥɟɰ ɮɢɪɦɵ ɱɚɫɨɜ ɦɚɪɤɢ 

IWC ɩɪɢɡɵɜɚɟɬ ɦɭɠɱɢɧ ɩɨɤɭɩɚɬɶ ɢɦɟɧɧɨ ɷɬɢ ɱɚɫɵ, ɩɨɫɤɨɥɶɤɭ ɬɨɥɶɤɨ ɨɧɢ ɫɦɨ-

ɝɭɬ ɫɨɯɪɚɧɢɬɶ ɦɭɠɫɤɭɸ ɢɧɞɢɜɢɞɭɚɥɶɧɨɫɬɶ. Ⱥ ɜ ɪɟɤɥɚɦɧɨɦ ɫɥɨɝɚɧɟ Der Uhr ɫ 

ɷɬɨɣ ɰɟɥɶɸ ɩɪɟɞɧɚɦɟɪɟɧɧɨ ɞɚɠɟ ɦɟɧɹɟɬɫɹ ɝɪɚɦɦɚɬɢɱɟɫɤɢɣ ɪɨɞ ɭ ɫɥɨɜɚ die Uhr 

(ɱɚɫɵ) ɩɭɬёɦ ɡɚɦɟɧɵ ɚɪɬɢɤɥɹ ɠɟɧɫɤɨɝɨ ɪɨɞɚ «die» ɧɚ ɚɪɬɢɤɥɶ ɦɭɠɫɤɨɝɨ ɪɨɞɚ 

«der». 

ɉɨɧɹɬɢɟ ɫɟɤɫɢɡɦ ɧɚɯɨɞɢɬɫɹ ɜ ɬɟɫɧɨɣ ɫɜɹɡɢ ɫ ɬɚɤɢɦɢ ɩɨɧɹɬɢɹɦɢ ɤɚɤ ɫɢɥɚ, 

ɜɥɚɫɬɶ, ɧɚɫɢɥɢɟ. ɉɨɷɬɨɦɭ ɹɡɵɤɨɜɨɣ ɫɟɤɫɢɡɦ ɩɪɨɹɜɥɹɟɬɫɹ ɡɞɟɫɶ ɤɚɤ ɨɫɨɛɚɹ ɮɨɪ-



ɦɚ ɧɚɫɢɥɢɹ ɱɟɪɟɡ ɹɡɵɤ. ȼɚɠɧɵɦ ɨɪɭɠɢɟɦ ɫɟɤɫɢɡɦɚ ɹɜɥɹɸɬɫɹ ɝɟɧɞɟɪɧɵɟ ɫɬɟɪɟɨ-

ɬɢɩɵ. Ɇɧɨɝɢɟ ɪɟɤɥɚɦɨɞɚɬɟɥɢ ɫɨɡɞɚɸɬ ɫɜɨɸ ɪɟɤɥɚɦɭ ɢɦɟɧɧɨ ɧɚ ɢɯ ɨɫɧɨɜɟ. ȼ 

ɫɟɤɫɢɫɬɫɤɨɣ ɪɟɤɥɚɦɟ ɠɟɧɳɢɧɚ ɩɪɟɞɫɬɚɜɥɟɧɚ ɜ ɪɨɥɢ ɫɟɤɫɭɚɥɶɧɨɝɨ ɨɛɴɟɤɬɚ, ɞɨ-

ɦɨɯɨɡɹɣɤɢ, ɱɟɥɨɜɟɤɚ, ɤɨɬɨɪɵɣ ɩɨ ɫɜɨɟɣ ɫɭɬɢ «ɭɫɬɭɩɚɟɬ» ɦɭɠɱɢɧɟ.  

Ʉɚɤ ɩɨɤɚɡɚɥ ɧɚɲ ɚɧɚɥɢɡ, ɧɟɦɟɰɤɚɹ ɫɟɤɫɢɫɬɫɤɚɹ ɪɟɤɥɚɦɚ ɹɜɥɹɟɬɫɹ ɫɜɨɟɨɛɪɚɡ-

ɧɵɦ «ɱɟɦɨɞɚɧɨɦ ɫ ɞɜɨɣɧɵɦ ɞɧɨɦ», ɩɨɫɤɨɥɶɤɭ ɫɨɱɟɬɚɧɢɟ ɜɟɪɛɚɥɶɧɵɯ ɢ ɧɟɜɟɪ-

ɛɚɥɶɧɵɯ ɫɪɟɞɫɬɜ ɫɨɡɞɚёɬ ɞɜɭɫɦɵɫɥɟɧɧɵɟ ɫɥɨɝɚɧɵ, ɤɨɬɨɪɵɟ ɧɟɫɭɬ ɩɨɬɪɟɛɢɬɟɥɸ 

ɤɚɤ ɷɤɫɩɥɢɰɢɬɧɵɣ (ɢɧɮɨɪɦɚɰɢɹ ɨ ɬɨɜɚɪɟ), ɬɚɤ ɢ ɢɦɩɥɢɰɢɬɧɵɣ (ɢɧɮɨɪɦɚɰɢɹ ɨ 

ɠɟɧɳɢɧɟ ɤɚɤ ɬɨɜɚɪɟ, ɤɚɤ ɱɟɥɨɜɟɤɟ ɜɬɨɪɨɝɨ ɫɨɪɬɚ) ɦɟɫɫɟɞɠ.   
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